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SERVICE HINTS | 


By FRANK W. GRAY 


NE of the common causes of faulty 

operation in refrigeration multiple 
systems is oil trapping in the cooling 
units or tubing. Oil trapping is apt to 
occur in suction line tubing of flooded 
systems which loops downward, espe- 
cially where the suction line pressure 
is very low. 

Accumulation of oil also takes place 
in the boilers of flooded systems where 
the evaporation of the refrigerant is re- 
tarded by heavy frost accumulation, or 
where insufficient refrigerant in the 
system results in poor circulation. An- 
other condition under which oil trouble 
seems to develop is when compressors 
are loaded too far beyond their normal 
capacity. 


Retarded Circulation 


The reason for oil trapping or “log- 
ging” in multiple systems which are 
overloaded seems to be that the com 
pressor can pump back only so much 
warm gas, and certain of the freezing 
units—generally at the extremities of 
the tubing runs—have a retarded circu- 
lation which causes oil to settle at these 
points in the system in such amounts 
as to prevent freezing. 

Various experiments have been made 
from time to time to develop a means 
of positive oil return in multiple sys- 
tems. One service organization in the 
West uses a high-side float in the liquid 
line for oil return. This high side float 
is connected up with a suction tube 
back to the crank case of the com- 
pressor. 


High Side Float Used 


When enough oil has accumulated to 
raise the float ball, 
automatically opens causing the oil to 
be instantaneously sucked back into the 
crank case of the compressor, after 
which the float ball drops and the needle 
valve is again closed until more oil 
collects. 


the needle valve | 


| 


| 


This device is being used on several | 


apartment house systems in Los Angeles, 
and appears to be successful. 
ondary appliances on a refrigeration 
system, however, should be unnecessary 
if the tubing has been run properly, it 


| cadaver 
Such sec- | 


HOSPITAL CADAVERS: 


PHILADELPHIA-—One of the recent 
installations of Frigidaire equipment 
recently made by J. J. Pocock, Inc., dis- 
tributor, is that in the Woman’s College 
Hospital of the Woman’s Medical Col- 
lege of Pennsylvania, which includes a 
cadaver storage room, body freezer, 
autopsy body refrigerator and metabo- 
lism room. Refrigeration is also sup- 
plied by Frigidaire equipment to the 
air conditioning unit of the York Heat- 
ing and Ventilating Co. 

In the corridor of the basement are 


| 


located four W-5100 compressor in a 
row, the first of which refrigerates the | 
body freezer, a cabinet accommodating 
two bodies laid horizontally on shelves, | 
one above the other, in which the tem- 
perature is kept at 20° F. 

The other three compressors are con- 
nected to a series to direct expansion 


coils located in the cadaver storage 
room, maintaining a temperature of | 
26° F. 


| 
| 
| 
When the bodies have been frozen in | 
the body freezer, they are removed and | 
suspended on tongs, or hooks, which | 
move along on a series of overhead | 
tracks, extending into the cadaver stor- | 
age room, which adjoins the body frees: | 
ing space. The tongs from which the | 
bodies hang are much like ice tongs, | 
but their opposing ends are balls in- | 
stead of points, and to suspend a body, | 
these ball-ends are slipped into the ears. | 

In the cadaver storage room the | 
bodies are thus hung in rows for preser- | 
vation in the constant temperature of | 
26° F. This room has a capacity of 120 
bodies. A recording thermometer here 
registers the temperature, each chart) 
covering one week’s operation. 

Further along the basement corridor, | 
a Frigidaire model “N” compressor, | 
suspended from the ceiling, maintains | 


|the proper temperature conditions in a 


refrigerator located on the’ second 
|floor. This is known as the autopsy 
body refrigerator. Temperatures _re- 


quired here are not as low as in the 
storage room, because the 
bodies are usually held for only a few 


| days. 


the system is correctly charged, and if | 


the compressor is not overloaded. 


Moisture-proof Coils 


In the penthouse on the roof is a 


| battery of three model “CO” compres- 
sors, 50 ft. from a York air condition- | 
|ing unit, which is mounted on an in- 


|sulated water tank. 


One of the first lessons learned in the | 
'to 36° F. A small pump elevates the 


design and construction of cooling coils 
was that only rust-proof metals should 
be used where there is exposure to frost 
action or moisture. Many of the earlier 
commercial systems had leaded steel or 
iron cooling units of various designs. 

After several years of use, such sys- 
tems should be periodically inspected for 
corrosion or rust formation, particularly 
where alcohol brine was used which 
might be harmful to food stuffs when 
leakage developed. Aluminum, copper or 
heavily galvanized iron seems to with- 
stand corrosion best. 


Frost in Expansion Valves 


The seat of most expansion valve 
trouble is the formation of frost in and 
around the valve. Frost is particularly 
apt to form under the brass cap around 
the adjustment screw of the older-type 
expansion valve. Service men usually 
try to prevent this frost formation by 
packing the valve with vaseline. 
service men now use a device 
prevents the expansion valve 
frosting up at all. A ‘-in. 
capillary tube, or “pigtail” as it is 
sometimes called, is coupled into the 
low side of the 
pansion valve and the cooling unit. 


Some 
which 
from 


Suggests 18-ft. Capillary Tube 


This small tube, about 18 ft. 
is closely coiled, 
secondary expansion 
a full release of pressure 


in length, 


valve, preventing 
in the expan 


sion valve itself thus keeping the valve 


bare of frost 
When 
capillary 


service men 
tubing available, 


No. 72 drill, 
secondary 
of the 
volve, 
accumulation 


Using Steel Tube Conduit 
Many service 
favoring the 
for apartment house installations. 
steel tube is lighter and more 
handled, while unions are 
made with the simple screw 
which eliminate pipe threading. 
trical contractors are 
deal of this light steel tube 
electric wiring in buildings. 


this tiny hole 


refrigerant in the 


men seem 


and acts as a sort of 


have no ‘\-in. 
the same ef- 
fect is obtained by inserting a flare con- 
nection with a seal cap drilled with a 
creating a} 
resistance to full expansion 
expansion 
and thus keeping it bare of frost 


now to be 
use of steel tube conduit 

The 
easily 
more easily 
couplings 
Elec- 
also using a great 
conduit for 


|water to the top of the unit, 


(cabinet, 
j large 


system between the ex- | 


'Co. reports. “The 


|tion of nickel 


Inside the tank is a battery of cooling 
coils, in which water is cooled from 44° 


and by 
gravity it flows back into the tank. A 
fan connected to the unit drives air, 
through the spray of cooled water, and 
the cooled and humidified air then 
passes through galvanized air ducts to 
the metabolism room on the third floor, 
where constant temperature and humid- 
ity must be maintained for research 
work. 

In the engine room are two Frigidaire 
model C compressors which maintain 
the proper temperatures in two large 
built-in refrigerators on the floor just 
above. These refrigerators are of cork- 
board, and are equipped with metal 
shelves and meat racks for the storage 
of meats and vegetables for supplying 
the main kitchen on the fourth floor 
This kitchen is equipped with three 
Frigidaires—a “K” on an ice cream 
and a “Y” and an “N” on two 
Seeger all-porcelain cabinets. The 
entire equipment as now installed com- 
prises 13 compressors with their neces- 
sary coils and tanks. 


FOUR CARLOADS OF NICKEL 
USED IN WALDORF-ASTORIA 


NEW YORK CITY—Four carloads of 
nickel, in the form of alloys, have gone 
into the new Waldorf-Astoria, which 
opens Oct. 1, Dr. John F. Thompson, vice 
president of The International Nickel 
total, 
biggest single 


represents the installa- 


142,500 Ibs., | 


in building construction | 


in the United States this year,” he said. 


PORCELAIN 
FOR 
REFRIGERATORS 
Household and Commercial 
We SPECIALIZE in 
fabricating and enameling 


Interior and Exterior 
REFRIGERATOR PORCELAIN 


CHALLENGE 
Stamping & Porcelain Co. 
Grand Haven, Mich. 


Sulphur Diozide 
For Direct Charging: 


Every Container Analyzed 


Pure" Bone Drv. _. c 
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ANSUL 


Chemical - Co 


NIARINETTE, wes 


Viinders 
210150 Ibs. 
lf] riso---- 
Ton Drums-Tankx Cars. 


The following solutions to commercial refrigeration problems were fur- 
nished by a competent engineering department in answer to questions 
submitted to them. 


2-in. drop along baffle 


7x 7x /OE ft Watx-in COOLER 


SPECIFICATIONS—Walk-in cooler, 
located in a restaurant with heavy service 


inches of cork insulation, 


7x7x1014 ft. in size, with four 


demands. No glass. Restaurant temperature about 100 degrees F. Equip- 


ment consists of a 1 


14-hp. water cooled condensing unit, operating with 


intake water temperature of 70 degrees F. Factory rating of machine at 


7-in. vacuum; 


of operation, 1,000 Ibs. ice melting effect. 
7-in. vacuum 40 degrees F. box temperature at 12-hour operation. 


14 hours of operation, 600 Ibs. ice melting effect; 24 hours 


Two cooling coils rated with 
Total 


checked and found to be functioning properly, and the refrigerant charge 
was measured and found to be correct. 
RESULTS—Machine runs continuously, and temperature averages 55 
degrees F. Heavy sweat appears on ceiling of box and bottom of baffle. 
Water drips from both. 


EXPLANATION 


HE trouble in this installation ap- 
pears to be incorrect baffling which 
causes a stagnant condition of the air, 


The defects of the baffling are: 
1. Too little slope. 
2. Cooling unit fins obstruct air flow. 


3. Insufficient space between bottom 
of fins and drip deck. 


It is also possible that the low side 
has not sufficient capacity. This will re- 
sult in a very low coil temperature and, 
with a poor circulation of air, result in 
the sweating of the refrigerator. 


a” a * 


Estimating Coils 


QUESTION 

E HAVE a 1%-hp. sulphur dioxide 

machine which the manufacturer 
rates at about 600 lbs. of refrigeration 
for each 14 hours of operation. We 
want to use this to cool a room, 8x8x8-ft. 
that has one walk-in door, no other 
openings into the room, and no glass. 
The room is to be used for storing 
bottled milk. The milk will be pre- 
cooled to 50° F. by running water, but 
the refrigerator will not enter into this 
precooling. 

The only demand of the refrigeration 
equipment is to keep this room cold, 
and we are told the right method to do 
this is to use one-inch steel pipe with 
90° bends, putting the piping 
three sides of the 


piping across the ceiling. 


How many lineal feet of one-inch pip- | 


ing would be necessary to hook to this 
compressor to maintain a 38° to 42° F. 
temperature, using an expansion valve 
and the necessary dryer coil? We 


around | 
room and one side of | 


have | 


Wirfs PATENTED 
AIRTITE GASKET 


FOR REFRIGERATOR DOORS 


IS MADE IN FIVE STANDARD 
SIZES 


For the manufacturer 
requiring a special type, 
we offer the services and 
experience of an organi- 
exclu- 


zation devoted 


sively to door gasket 


manufacturing 


Let us work from your 
blueprints 


DEALERS in electric refrigeration have 
many occasions to use “AIRTITE™ 
Gasket. Write fer samples and prices. 


WIRFS CORPORATION 


135 S. 17th St. St. Louis, Mo. 


the expansion valve, namely, American 
Radiator with thermostatic control bulb, 
but are at a loss to know just how many 


F : , ‘ | feet of pipe to use. 
resuting in the unsatisfactory operation. 


Also can you give us a good method 
to get all the dirt out of these pipes, as 
well as to dry the moisture out of them? 


ANSWER 
CCORDING to computations, ap- 
proximately 400 lineal feet of one- 
inch pipe would be required. This piping 


should be made into three banks of 
coils. Install one bank on each wall, 
and use three thermostatically con- 


trolled expansion valves. 

After piping is cut and threaded, it, 
as well as all fittings, should be washed 
with carbon tetra chloride. When fabri- 
cating the coils, great care must be 
exercised not to get the joint sealing 
compound inside the pipe. Before ad- 
mitting refrigerant to the system, draw 
a vacuum and heat with a torch be- 
ginning at the inlet end, and continuing 
to the suction line. 

The chances are 
would be particularly satisfactory due 
to the great number of joints with the 
attending possibility of leaks. Further- 
more, it will be practically impossible 
to eliminate scale and moisture from the 
inside of the pipe. 

If it is possible to secure 


that this system 


®s-in. copper 


tubing in comparatively long lengths to 
eliminate joints as much as possible, a 
more 


satisfactory 


much 


installation 


SPRAY USED TO COOL 
LOS ANGELES STORE 


LOS ANGELES—(UTPS)—At an ap- 
proximate cost of $5,000, the Broadway 
department store has installed on the 
fourth floor of its downtown branch 
equipment for cooling the air from 14° 
to 20° F. below the outside temperature 
;and of supplying 63,000 cu. ft. of washed 
| air a minute. The air is diffused through 
10 bays or openings. 

It is brought in from the outside 
through a louver system and passed 
| through a water spray. There are 128 
| Spray openings each designed to pass 
| two gallons of water a minute. The air 
| passing through the vapor curtain is 
|cooled and drawn through another 
|louver or curtain of steel shutters by 
| two fans, each turning 500 r.p.m. The 
| air is then forced on through overhead 
ducts, which in turn distribute the cool 
| washed air throughout the floor on 
| which the system has been installed. 


| Engineer Describes System 


Describing the system in detail, J. A. 
| Carabin, ventilating engineer of the B. 
| F. Shearer Co., responsible for the in- 
| Stallation Says: 
| “Several problems had to be met. 
| Among these was a question of noise, as 
| the entire equipment was placed on the 
| fourth floor in the ladies-ready-to-wear 
| department and any noise would be ob- 
| Jectionable. This was partly overcome 
|by the construction of a sound-proof 
equipment room, but principally by the 
|}use of a new type quiet operating 
| blower of the United States Blower and 
Heater Corp. 

“This new type of blower, created by 
| the need of theatres through the advent 
of talking equipment, is practically of 
,one piece, arc welded construction with 
one-piece air intake instead of the usual 
riveted attachment. The housing is 
beaded to eliminate chattering and the 
|impeller wheel is counter-balanced so 
that the blower, with over-size Timken 
bearings is practically vibrationless. 

“The introduction of air into the room 
presented some problems as all duct 
work had to be concealed and space is 
‘always necessarily limited. The duct 
work was therefore concealed behind 
|the partition enclosing the dressing 
rooms, and the air introduced at a suffi- 
ciently high velocity to carry it across 
the room, using stairways and elevator 
shafts on the opposite side for gravity 
exhaust purposes. 

“To prevent excess of draft because of 
the high velocity, air was introduced 
through nine openings placed near the 
ceiling. 

“Cooling was obtained by use of an 
air washer with large air surfaces to 
permit a slightly higher velocity of the 
entering air. Distributor plates were 
used to insure even distribution of the 
air through the spray. The purpose of 
this was to provide rapid evaporation,” 
Mr. Carabin concluded. 


would result. If copper tubing is used, 
the amount required will be about 600 
lineal feet. Three banks of coils should 
be used and three expansion valves. The 
same precaution of drawing a vacuum 


on the system and heating should be 
used. 
The most. satisfactory installation 


would be secured by using finned cool- 
ing units of adequate capacity. 


WASTE TIME 
NO LONGER A FACTOR 


When Commonwealth fittings are used, labor savings are 
made in both assembly lines and in installation .. . . this 
elimination of waste time is responsible for lowered costs. 


You can always depend on Commonwealth Seepage- 


Proof Fittings . . . 


they are ‘Built Right—To Stay Tight"’. 


Every thread is correctly chased to S. A. E. No. 2 stand- 
ards; each tube seat reaches the user unmarred, without 
nicks or scars; all fittings are 100 per cent inspected before 
leaving the factory. 


These fittings are made by an organization of specialists 
whose experience in supplying the automatic refrigeration 


BUILT RIGHT 
TO STAY TIGHT 


COMMONWEALTH 
BRASS CORPORATION 


COMMONWEALTH AT G T. 


D E T R O fF 


industry dates back to the original automatic installation 


Our Catalog No. 36 describes this most com- 
plete line of fittings on the market. Send for 
your copy 
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FAVORITES TAKE 
FIRST PLACES IN 
10-TRACK DERBY 


$18,000 Kelvinator Pot 
To Be Split Between 
31 Winners 


DETROIT—Home stretch drives up- 
set some of the favorites in the Kel- 
vinator sales derby on 10 famous race 
tracks, final compilations by promoters 
of the derby show. 


Value of pari-mutual tickets on the 
first three horses at each of the 10 race 
tracks has been calculated and the prize 
purse of $18,000 will be distributed to 
holders of bets on the prize winners. 

Commonwealth Edison, Chicago dis- 
tributor, withstood the final challenge 
of Pittsburgh to win on the Pimlico 
track. In the battle for third place, 
Northern States and Baltimore finished 
in a tie. 

Philadelphia failed in a final sprint to | 
overtake Syracuse on the Churchill 
Downs track. Milwaukee trailed in| 
third. At Arlington Park, Denver | 
finished strong with Greenville, second. 
and Wiswell Radio Co., Chicago, beat 
out Washington, IIl., for third place. 

Providence was the winner at Bel- 
mont with Seattle, second, and Hunt-| 
ington, third. Albany, a favorite, finish- 
ed just outside of the money. 

Jacksonville won going away at La- 
tonia while Little Rock came in second 


(Concluded on Page 2, Column 3) 


Field Staff Meets 


DETROIT — Six regional managers 
and 30 Kelvinator district managers 
were at the Kelvinator factory Friday 
and Saturday, Oct. 9 and 10. 

The gathering was for the purpose of 
considering plans and policies for the 
1932 selling season. 

During this meeting, the Kelvinator 
field men had presented to them the 
“Silver Seal” fall and winter selling cam- | 


paign. | 
The field men were addressed by Pres- 
dent George W. Mason, assistant to the 
President H. G. Perkins, Vice President 
H. W. Burritt, Sales Manager J. S. 
Sayre, Sales Promotion Manager Vance 
>. Woodcox, Service Manager E. A. Sei- 
bert, C. M. Armstrong, vice president 
ind manager Refrigeration Discount 
‘orp., Advertising Director A. M. Tay- 
rv, and other department heads. 
An informal dinner at the Lee Plaza 
hotel was a feature of the meeting. 
District managers present were: W. 
W. Blue, C. R. Brogan, Charlottesville, 
Va.; H. W. Browne, Dallas, Tex.; C. V. 
‘alkins, Detroit; T. Craig, Pittsburgh, 
(Concluded on Page 4, Column 2) 


LOUISVILLE REFRIGERATION 
DEALERS SPONSOR EXHIBIT. 


LOUISVILLE — Refrigeration dealers 
in Louisviile took part in the three-day 
radio and home appliance show which 
losed Oct. 14. The refrigeration bureau 
presented a daily home economics class 
and was represented on the show com- 
mittee by A. H. Thompson and John 
Raplee. 

The bureau has signed a contract for 
10 illuminated and 20 unilluminated bill- 
boards for use during October, Novem- 
ber, and December. 


ICE-O-MATIC DISTRIBUTOR 
SELLS EBCO COOLERS 


BALTIMORE—Redding, Inc., distribu- | 
tor for Williams Ice-O-Matic electric re- 
frigerators, has taken on local distribu- 
tion for the Ebco water cooler, product 


of the D. A. Ebinger Sanitary Mfg. Co., | 


of Columbus, Ohio. 


4 


| electric refrigerators. 


1932 Norge Plans 
Being Laid at 
French Lick 


FRENCH LICK, Ind., Oct. 12.—Dis- 
tributors of Norge electric refrigerators 
from all sections of the United States 
arrived here today for the opening ses- 
sion of a three-day sales conference at 
which plans for 1932 sales will be laid. 

Officials of Norge Corp., and Cramer- 
Krasselt Co., advertising agency, will 
lay sales and advertising plans before 
the distributors during the three-day 
conference. 

One of the features of the session 
will be the announcement of the win- 
ners in the Norge Rollator marathon 
contest which began July 15 and closed 
Sept. 15. The Howard E. Blood trophy 
will be awarded to the winning distribu- 
tor in the first sales contest staged by 
the Detroit subsidiary of Borg-Warner 
Corp. 

Howard E. Blood, president of Norge 
Corp., and John H. Knapp, vice presi- 
dent in charge of sales, opened the con- 
ference with a discussion of “Norge 
History in 1932” at the morning meet- 
ing today. The afternoon was given 


(Concluded on Page 4, Column 3) 


LEONARD CONVENTION 
IN DETROIT OCT. 23-24 


DETROIT—R. I. Petrie, sales mana- 
ger of the Leonard Refrigerator Co., an- 
nounces the holding of the annual Leon- 
ard convention on Friday, Oct. 23, and 
Saturday, Oct. 24. 

The convention will be held at the 
Player’s Theater on Jefferson Ave., 
where seven new Leonard electric mod- 
els will be exhibited to distributors and 
field representatives from every part of 
the United States and Canada. 

Sales and advertising plans will be 
presented for the coming year. 

There will be a banquet at the Statler 
hotel, Friday night following the busi- 
ness session at the Player’s Theater. The 
principal speakers will be Howard A. 
Lewis, treasurer of the company, and 
the well-known humorist-poet Douglas 
Malloch, who will give his famous lec- 
ture “The Seven Sinners of Business.” 

Leonard will reveal in the models to 
be shown at the convention, a number 
of features which are entirely new in 


a, 


N. Y. SALESMAN 
TAKES 1ST PRIZE 
IN FINAL PERIOD 


Times-Appliance Co. 
Leads Westinghouse 
Distributors 


MANSFIELD, Ohio, Oct. 12.—J. W. 
Ryan, apartment house salesman for 
Allen-Ingraham, Inc., New York metro- 
politan dealer of Times-Appliance Co., 
built 12 refrigerators to win first place 
in the Westinghouse “Build-a-refrigera- 
tor” contest, taking the championship 
away from R. N. Snyder, Hempstead, 
L. I., N. Y., in the last week of the con- 
test. 

Times-Appliance Co., New York, won 
first place among the distributors, with 
Elin Co., Newark, taking second place. 

Second place among individual sales- 
men went to J. M. Wanner, 70-year-old 
retail salesman for Edgar Morris, Wash- 
ington, while Snyder, the leader through- 
out the contest, took third place. A. 
Black, another Allen-Ingraham apart- 
ment salesman, took fourth place in the 
contest. 

District No. 1, which includes Times- 
Appliance Co. and Elin Co., was the high 
district in the final standings. Second 
place went to the central district which 
includes Westinghouse Electric Supply 
Co., Cleveland and Toledo, Danforth Re- 
frigeration Co., Cleveland; Dalrymple 
Co., Detroit; Iron City Electric Co., 
Pittsburgh; Moock Electric Supply Co., 


(Concluded on Page 4, Column 4) 


Kelvinator Plans Told 
To Direct Mail Group 


BUFFALO, N. Y.—More than 2,000 
direct mail advertisers heard their prob- 
lems thrashed out in a three-day con- 
vention of International Direct Mail Ad- 
vertisers association from Oct. 7 to 9. 

Vance Woodcox, sales promotion man- 
ager of Kelvinator Sales Corp., was one 
of the leading speakers at the conven- 
tion, presenting an address on “Plan- 

(Concluded on Page 4, Column 5) 


COPELAND, WESTINGHOUSE, 
AND KELVINATOR CONTEST 


RIZES 


>. 
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Trupar Confercnce 


Of Distributors 
Opens Oct. 15 


DAYTON—Anticipating the greatest 
volume of sales in the history of May- 
flower electric refrigeration next year, 
plans for 1932 will be presented to ex- 
ecutives representing each Mayflower 
distributor at a convention, Thursday 
and Friday, Oct. 15 and 16. 

H. J. Hunt, president of the Trupar 
Mfg. Co., makers of Mayflower electric 
refrigeration, will welcome the men and 
will strike the keynote of the two-day 
meeting, when he tells them that every 
department of the factory organization 
is planning its operation in anticipation 
of 1932 being the “best year” in the his- 
tory of the company. 

Detailed sales plans for the ensuing 
year will be presented by L. G. Lindsay, 
sales manager. In the presentation of 
this subject, Mr. Lindsay will stress the 
importance of coordinated sales activity 
on the part of the sales organization 

(Concluded on Page 4, Column 4) 


RADIO SERIES BEGUN 
BY GENERAL ELECTRIC 


CLEVELAND, Ohio—A new million- 
dollar series of radio programs was 
launched Monday noon, Oct. 12, by the 
General Electric Co., over what was said 
to be the largest nation-wide hook-up 
ever used for commercial purposes. 

The programs, which are offered every 
week day except Saturday, are directed 
by Miss Grace Ellis, General Electric 
hostess, and are introduced by Theo- 
dore Webb, prominent NBC baritone, 
singing “Song by the Fireside.” 

The week day programs will be aug- 
mented by Sunday evening broadcasts 
between 5:30 and 6:00, E. S. T., which 
will feature stars of the Metropolitan 
Opera Co. 

The 15-minute week day programs will 
feature such guest artists as Kathleen 
Norris, internationally farmous writer, 
and speakers and writers from the edi- 
torial staffs of the Woman’s Home Com- 
panion, Delineator, Pictorial Review, 
Ladies’ Home Journal, Good Housekeep- 
ing and McCall’s magazines. 


On the Sunday evening programs, 
which will begin Oct. 18, the operatic 


(Concluded on Page 4, Column 1) 


. N. E. L. A. Plan Timmins te Action 


% 


Fall sales plans of the N. E. L. A. refrigeration division were made at a recent meeting of the plan committee 


in Chicago. 


Left to right: C. E. Greenwood, commercial director, N. E. L. A.; A. C. Watt, Commonwealth & 


Southern Corp., past chairman of the committee; W. H. Hodge, Byllesby Engineering & Management Corp.; 
W. E. Underwood, Lord & Thomas and Logan, Inc.; A. M. Taylor, Kelvinator; M. E. Jacobs, Nebraska Power 
Co., chairman of the committee; Marshall Adams, Westinghouse; E. D. Doty, Frigidaire; L. H. Rosenberg, Lord 
& Thomas and: Logan; W. J. Daily, General Electric; and G. W. Allison, refrigeration manager, N. E. L. A. 
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SPRINGFIELD, 0. 
FIRM WINS AUTO 
IN SALES DRIVE 


Leading Distributors Get 
Cars; 5 Salesmen 


Awarded Gold 


MT. CLEMENS, Mich.—D. J. Cough- 
enour, president of the Radio Electric 
Store of Springfield, Ohio, will soon be 
riding in a brand new Chevrolet coupe 
as a result of winning first place for 
distributors in the national Copeland 
sales contest which opened the latter 
part of July and ran through August 
and September. 

Winner of second place and a Ford 
coupe was the Fink Electric Refrigera- 
tion Co., Copeland distributor in Cin- 
cinnati. 

Five leading salesmen won bags of 
gold coins, and 175 other salesmen were 
awarded merchandise prizes in the same 
contest. Salesmen were rated according 
to the number of “ice cubes” they ac- 
cumulated. A certain number of “ice 
cubes” were credited to the salesmen 
for eack sale they made. The larger 
the model, the more “ice cubes” the 
salesmen earned. 

Carl Windell, Springfield, Ohio, piled 
up 2,485 “ice cubes” to win the first gold 
prize of $300, plus a number of merchan- 
dise prizes, while second prize of $200 
went to E. Marbentano, Brooklyn, N. Y., 
who earned 1,198 “ice cubes.” 

Third place in the contest was won by 
M. J. Puminelli, Brooklyn, N. Y. He 
will receive $100 for his 1,174 “ice cubes.” 
R. P. Oldham, Tyler, Tex., won the $75 
fourth prize, and H. Reichold, Syracuse, 
N. Y., was winner of the $50 fifth prize. 


Eastman Joins 


MT. CLEMENS, Mich.—O. Eastman, 
for the past year and a half advertis- 
ing manager of Silent Automatic Corp., 
Detroit, oil burner manufacturer, which 
recently merged with the Timken-De- 
troit Co., has resigned his position with 
that company to join the advertising 
and sales promotion department of Cope- 
land Products, Inc., W. D. McElhinny, 
vice president, announces 

Mr. Eastman started with Copeland 
Oct. 1. He had been connected with the 
advertising department of Silent Auto- 
matic Corp. for two and one half years 
was in the ad 
Kelvinator 


Prior to that time he 
vertising department of 
Corp., Detroit. 


SEPTEMBER SALES IN N. Y. 
OF FRIGIDAIRES NEAR MARK 


NEW YORK—September sales of 
| Frigidaire Corp. sales organization of 
| New York were the third best in the 


| history of the distributorship, according 
| 


to C. M. Eakin, manager of the New 
| York area. 
| In actual dollar volume the month's 
retail business was exceeded only by 
| April, 1929, and May, 1930. The sales 


came within $10,000 of beating the 1930 
record. 

Third quarter 
equipment in New 
totalled over $4,800,000 


NEBRASKA TERRITORY TO 
REACH YEAR’S QUOTA 


OMAHA-—- The Nebraska territory 
served by the Nebraska Power Co., will 
reach its 1931 quota in the N. E. L. A 
refrigeration drive in nine months, ac- 
cording to R. C. Geppert, general super- 
jintendent of the Nebraska Power Co. 
and local chairman. 

The 1931 quota for this territory was 
2,838 sales, and on Sept. 30, 2,808 eleo 
| tric refrigerators had been sold. This 
is 99 per cent of the year’s quota 


Frigidaire 
territory 


sales of 


York 


| 
| 
| 
| 
| 
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ELECTRIC REFRIGERATION NEWS, OCTOBER 14, 1931 


King Kold Distributors Plan 1932 Sales 


Distributors of King Kold electric refrigerators discussed sales plans for 1932 at a recent meeting in Chicago. 
the refrigerator at this sales meeting. 


antee on 


The Illinois Moulding Co., manufacturers of the unit, announced a three-year guar- 


New Jersey Candidates at Harrison Rally; 
Burns’ Political Forces Plan Campaign 


NEWARK, N. J.— Before a gathering 
of 400 persons at the Little Theater and 
Newark Athletic club, the Harrison 


State candidates for office in Refriger- | 


ania and two candidates for governor 
of the American state of New Jersey 
appealed for political support. 

The business meeting at the Little 
Theater opened with Refrigerania’s na- 
tional anthem, sung by the ensemble. 
Tom Babson, campaign manager, fol- 
lowed with a complete exposition of the 
yeneral Electric election campaign, in- 
troducing each candidate for office and 


calling on presidential candidate Phil 
Harrison for a campaign speech. 
Candidate Presents Skit 

The “Talking Refrigerator,” “What 


Mrs. Wallace Said,” and the Toppers Va- 
cation films were received with enthusi- 
asm, as was also a special skit put on by 
gubernatorial candidate John S. Oster- 
stock, in the role of Herr Professor 
Doctor Von Prittwitz Schnitznorfer, fa- 
mous Austrian surgeon, who diagnosed 
the cases of five salesmen complaining 
of poor business, too few sales, and 
similar ailments 

Mrs. M. L. Baldwin of R. E. Babson 
Co., Joseph Boa of H. Hendrickson, Rob 
ert O'Neil of Jersey City and O. D. Cor 
nell of Plainfield were presented with 
first and second wholesale and first and 
second retail prizes, respectively, fo! 
largest part payment sales during July 
and August 


Ex-Senator Talks 


The business meeting was summed up 
by ex-Senator Edward Gray in a semi- 
political speech in which he compared 
specialty selling problems with those of 
the politician seeking office 

The party adjourned to the Newark 
Athletic club for luncheon in the main 
dining room, after which it was ad- 
dressed by ex-Governor A. Harry Moore 
and Senator David Baird, Jr., candidates 
for governor of New Jersey 

Members of the Newark Athletic club 
were also invited to hear the candidates 


3.000 ATTEND LINCOLN 
COOKING SCHOOL 


LINCOLN, Nebr.—The cooking school 
held in connection with the Lincoln 
food show, Sept. 28-Oct. 3, was 
mated by General Manager Curry Wat- 
son to have had a total attendance of 
3.000 


esti- 


The school was conducted by Mrs 
Margaret E. Brown of Minneapolis. Mrs 
Brown used a General Electric refrig- 
erator in her demonstrations 

Another interesting feature of the 
food show was the meat cutting demon- 
stration given daily by William J. Loeffle 
of the University of Nebraska college 
of agriculture The meat was supplied 
by the Lincoln Packing Co 


PHILADELPHIA-—With a real old- 
fashioned political convention, the Jud- 
son C. Burns Co. recently opened its fall 
campaign. 

Brass bands, political speeches, 
promises, mud slinging, and all of the 
other by-products of an election cam- 
paign were present at the convention 
rally. 

Three hundred and fifty delegates 
from the sales, service, accounting, 
credit, delivery, and advertising depart- 
ments, and dealers attended the meet- 
ing in the Penn Athletic club. 

Tying-in with the national political 
campaign among General Electric dis- 
tributors, a candidate for president was 
nominated in the person of Judson C. 
Surns. In accepting, Mr. Burns stated 
‘hat he expects the quota of 2,000 sales 
within the ensuing 60 
greatly exceeded 

An unusual aspect was introduced 
when it was announced that the salaried 
employes of the company would par- 
ticipate in the campaign and that each 
lepartment has been assigned quotas 
Each employe of the company is ex- 
pected to sell at least one refrigerator 
luring the period of the —ontest 

R. A. Sholl is in charge of the salaried 
workers’ organization 

A school of selling instruction will be 
presided over by Albert Matsinger, the 

ountry’s foremost General Electric re- 
frigerator salesman 

It is expected that 170 sales will re- 
sult from the efforts of these workers 


ELECTROLUX OWNERS GET 
FREE LIFETIME SERVICE 


WASHINGTON, D. C.—New owners 
of Electrolux gas refrigerators have re- 
cently received a letter of congratula- 
tions from the Washington Gas Light 
Co. These letters are sent out immedi- 
ately after the installation, and are 
often means of securing new prospects 
officers of the company declare 

States the letter 

“You get not merely a year or two 
year’s guarantee but FREE LIFETIME 
SERVICE. This means you will never 
have to pay one cent for any labor while 
your refrigerator is on our lines.” 


520’. SALES INCREASE SHOWN 
AT ST. LOUIS 


ST LOUIS—An increase of 520 per 
ent in Electrolux refrigerator sales for 
he first seven months of 1931 is report- 
d by the Laclede Gas Light Co., as 
ompared with the same period last 
veal 


days to be 


KELVINATOR SALES DERBY Active San Antonio, Tex., Frigidaire Dealer 


Conducts Savings Accounts for Salesmen 


WINNERS ARE ANNOUNCED 


(Concluded from Page 1, Column 1) 
and New Orleans, third. 


On the Haw- | 


thorne track, the favorite, Poughkeep- | 


from 
third 


neck-and-neck race 
with Nashville in 


sie, won a 
Clarksburg 
place. 
Montgomery won with ease at Laurel 
while Lancaster beat Toledo in the 
stretch for second place money. 
Haven won a three-way neck-and-neck 
race at Bowie with Williamsport in sec- 
ond place and Johnson City third. 
Palm Beach and Mobile passed the 
lead back and forth at 


| 


New | 


Washington | 


Park but the former had enough in re- | 


serve to win with Houston coming in 


fast to beat Akron out of third place! 


money 
The single-jockeyed Saulte Ste. Marie 
entry won the money at Fairmont while 
Dayton came in second and Lowell, 
Mass., took third place. 
Derby officials are planning to award 
a prize for tickets held on losing horses 


but final arrangements have not been 
completed 
Prizes won on each winning ticket 


will be distributed as follows 
Pimlico—-Won by Commonwealth Edi- 
son, Chicago, $1.84; Pittsburgh, second, 
$1.19; tied for third, Northern States, 
$1.41 and Baltimore, 96 cents. 
Churchill Downs—Won by Syracuse, 


$1.57; Philadelphia, second, $1.20; Mil- 
waukee, third, 96 cents 
Arlington Pasrk--Won by Denver, 


$1.51; Greenville, second, $1.09; Chicago, 
third, $1.09 

Belmont—Won by Providence, $1.94; 
Seattle, second, $1.39; Huntington, 
third, $1.01 

Latonia—Won by Jacksonville, $1.68; 
Little Rock, second, $1.19; New Orleans, 
third, $1.07 

Hawthorne—Won by Poughkeepsie, 
$1.93; Clarksburg, second, $1.15; Nash- 
ville, third, 92 cents. 

Laurel—Won by Montgomery, $1.39; 
Lancaster, second, $1.22; Toledo, third, 
$1.18. 

Bowie—Won by New Haven, $1.38; 
Williamsport, second, 95 cents; Johnson 
City, third, $1.20. 

Washington Park—Won by 
Beach, $1.97; Mobile, second, 
Houston, third, 56 cents. 

Fairmont—Won by Saulte Ste. Marie, 
$1.19; Dayton, second, 85 cents; Lowell, 
third, 62 cents 


Palm 
$1.14; 


O'KEEFE & MERRITT OPENS 
SAN FRANCISCO BRANCH 


SAN FRANCISCO—O’Keefe & Mer- 
ritt electric refrigerators are being dis- 
tributed in northern California by the 
company branch which has been opened 
here 

The branch is under the direction of 
Paul R. Prietsch, former general man- 
iger of Gordon Prentice, Inc., Seattle 
and western Washington, distributor for 
G. E. refrigerators 


count was eliminated. 


By B. C. Reber 


SAN ANTONIO, Tex.—Salesmen em- 
ployed by the Kilgore Sales Co., metro- | 
politan dealer for Frigidaire, become 
thrifty in the service of this firm, for 
they are required to put aside a small 
portion of their commissions on each 
sale in a savings account. 

This plan has been in effect for ap- 
proximately two years, according to J. 
E. Holden, retail sales manager. 

“Savings accounts for our salesmen 
were inaugurated by Mr. Kilgore about 
two years ago,” declares Mr. Holden. 
“The plan was put into effect for sev- 
eral reasons, which might be itemized | 
as follows: First, by requiring the sales- 
men to put aside a small portion of their 
commissions, the salesmen’s drawing ac- 


“Second, when a salesman saves even | 
a small portion of his wages he becomes | 
more confident, thrifty and ambitious. | 
The worry of impending obligations, the 
fear of being unable to meet some ap- | 
proaching note or indebtedness, and 
other financial difficulties, all tend to 
detract the salesman’s attention from 
his job, and his results are not as satis- 
factory as would be possible if his mind 
was free. 

“Third, a salesman who has a savings 
account with the firm, takes a greate! 
interest in the firm and is not so apt 
to jump from one job to another. He 
has a good cause for sticking with his 
job, and we make it worth his while, 
as I shall explain later. 

“The amount which a salesman shall 
save is based on the amount of the sale 
For a domestic unit, this amounts to 
approximately $3.00 per sale,” Mr. Hol- 
den explained. ‘Where the sales price 
is greater, the amount put aside is in 
proportion 

“Every salesman who enters the em- 
ploy of the firm is required to sign an 
agreement to establish this savings ac- 
count. The funds resulting from this 
account are placed in a sound bank in 
a savings account. 

“In order to keep the salesmen with 
the firm, however, the agreement which 
the salesman signs indicates that he 
shall not receive any of this saving if 
he quits the employ of the firm within 
a period of 90 days after he joins the 
force. 

“Should he leave the firm within this 
period, he forfeits these savings, and 
this forfeit is used to reward those who 
continue to give good service. 

“After the 90-day period, this account 
begins to draw interest. When the ac- 
count is six months old, it draws 5 per 
cent interest. When it is a year old, it 
draws 10 per cent,” he continued. “This 
interest is paid by the firm, and not by 
the bank. The firm collects the inter- 
est paid by the bank and puts enough 
more with it to make up the percentages 
quoted 


| out in case of an emergency. 


“Last year our volume of sales totaled 
close to $350,000. To sell this amount, 
we probably employed around 100 sales- 
men, who came and went or stayed. 

“Had we not had this savings plan in 
force, we should have probably charged 
off several thousands of dallars to sales- 
men’s drawing accounts. As it was, we 
did not charge off a single penny. 

“We have no salesmen’s drawing ac- 
counts. Nor do we sustain any losses 
due to salesmen drawing money against 
future sales. 

“After the account is 90 days old, the 
salesmen may draw some of the funds 
In order 
that salesmen may not draw out at any 
little incident, we have placed sickness 


|} and death as the two principal reasons 


for withdrawal. 
“However, these are only set up for 


| effect and are not actually followed out 


in practice 

“Mr. Kilgore’s principal reason in put- 
ting this plan into effect was to make 
better salesmen,” Mr. Holden said. “If 
he has a man who is a good salesman, 
and that man becomes financially em- 
barrassed, Mr. Kilgore will help him out. 
He can draw against his savings ac- 
count as much as is required to tide 
him over 

“Thirty days’ notice are required for 
such withdrawals, but as I have stated 
before, when an iergency exists, the 
rule is waived. After the withdrawal, 
the man may begin paying back into his 
savings account if he wishes, and he is 
paid 10 per cent on what he has in the 
account on December 15 

“These little bonuses come as an 
agreeable surprise at this time of the 
year. We have a little party and dis- 
tribute the checks for 10 per cent of the 
funds in the account, provided, of 
course, the salesman has been employed 
a year. Last year one of our men had 
a total of $650 in his account, giving 
him a bonus of $65.00 

“Another plan which we have used 
successfully is that of paying our sales- 
men a bonus of 2 per cent for making 
their quota We make these quotas 
ridiculously low, so that there will be 
no complaint on the part of the sales- 
men 

“For a new man, the January quota 
will be around $360. We pay him 10 per 
cent on all sales, and, when he has 
reached his quota, we pay him an addi- 
tional 2 per cent. 

“It may be readily seen that, with any 
success at all, any salesman can earn 
this additional 2 per cent. In order to 
live, the man would have to sell $360 in 
volume to make $36 per month. 

“When he has passed this figure, 
which represents only one or two sales, 
he starts earning an additional 2 per 
cent.” 
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The Great General Mills Endorse 


CABINETS BY 


ee 


SAINT PAUL 


At The General Mills 
Cake Baking School 


"/... General Mills — Greatest Flour Millers in the World — decided 


to run a series of Cake Baking Schools, it was found that the Seeger All Porcelain 
Model P68, was the ideal refrigeration Cabinet for use by Bakers generally, and 


therefor installed as an essential part of the equipment of the school. 


Two hundred and sixty-four bakers and observers, from every part of the 


United States, attended the first of the short courses on Cake Baking. 


There will be additional Short Courses of Cake Baking QGuring the year 
attended by all the important bakers, and each one will be impressed with the 
importance of having as good a Refrigeration Cabinet as can be built— THE SEEGER. 


SEEGER REFRIGERATOR COMPANY 


932 Fourth Ave. 
urth Ave at 19th Street 
Pa 


Statler uilding 
NEW YORK, N. Y. my wy 


ISTON | 


Sar Oe a ape ete ee Te ay a NI ap x a PS a4 ee a ees Paes . Sin sik sarge? deal Che” ee i Ti. NRG <iides 3 legate | aie ARDS Se Sam oY RI I a MR ee ORE Ria a ea ft Sm es ar © 0a eet ine! eee F = RPaENG et ee eeu se 
“pea ont Pee ee 4 zi PE NORE age, ke Re ey. NS PEF Ot RMU, RMR SEIT YF rae GEN SS Rie Seeger ne MARS |e SRN Sh Be: on Sy ganar ae CRE ER! hh ah ap Serene re Nag 8 VEER agora 2 a ae eee SRN OE, irae, Re 
; Ne es. | a Ning eine Sree” ee Py Say Be a eee OS , e eeet tebe Pe Ss Ng eee Pe fe a ae ee Arar rie ©: 9 Se aol é cares Rae S = Sa aie: sy ea codpaak ee ae Rs ohn babes eo 
icin, am leaks te Ma eae eee aaaedis Ba Baie a ACOs ile eta Rat ae ee qe ott, 4 Sagi i? Side ‘2 a ok ioe 
Pose OMG a ae Se Ae Se” ie aN A ae as Me hrs 0 RR a, 0 phbe wor ats fae pees cde a crea gn in gee A 
: Ren. Ve vies att aaa geleear 
SR obs ye Toupee ay 1a otal ain? ibe," ee de Weg | re aad be Bae eer ee ee Sots Sag eee a ere get 
Bids. * aa pean = oir 56s ete ae tata a= bait ea. ae. ke hy eds eREIS © oe) A pest pay gl Nee ie Oe temp. .4° pate a Eye weg Seen is te Rete Src ae. «ap 
i. free” PANS RAI eT, vd Fatma ee Say Pe arr, Ra SUM 1 SN RR NE OM NC PE ere See a ee ee ee alae ne on 5 
: : } ( ; Z : ae 
‘ ee a “te - ‘ . a - - 2 
Be igs Sire oo oe = > 4 a Sy 
a e 7 iy 7 ee | eee © a a bs ph ce 
7 ‘ ~ 12 oS oils ? wk wets Ss $4 
: : ‘ Pe) ae Cn {Pa ey oe mn 
7 7 FE 4 iar eS one eee 7 P i ae are oe Kc ‘ ’ 
* = : 4 , remem ' Goeee feu fg > ae oie aa 
i. eS 7 a Bo aes By: te Si ne si ye ta eee 
s 4 : a a) LOM ee. Br : Ea > = aed 
: ; - 54 “7 Aes Pa i. fl 1 Se f ay. ae ‘ : 
3 2) TRS 4 Spon ee, Sere Woase poe ore: eo we ee 
oot eh. i Same Wr con he hare ENS Sal, b: _ ce 
im Ta es ee iol Bibi TC d ome Be ie. eS i ’ eae eer 
uae t fie oy REE ee i OR : : FE ba Peni ee 
“i eh Al 7 : ewe y De Re ae oe ee Se Fs 4 2 I gal Pri Tn ng st eR : 9 Pr A i BS 3 5 ” 
eae J te ee: ee. kane i : : ii ? ore i ; 
I a Beg eed ie. t by oan,” ee - gh : <i Oe a 5 * 1 ee 
pate \ 4 te o> © » eer a hee x e Me : 2 1 es } ¥. 
e 4 a a a 4 ~~ wy Me ’ 4 if # eS 
‘ ee ee ‘oor SR — | > te fa ; 
| baie i iT cs ss . 
> J ’ = os cay 5, ota s ; a bo Ae 
‘ 3 : it at & te Bait ~ i. Sadat ak ane se sr S.7 ; iss ‘. *s : Bite | a = yee 
xs ene : -__- ae ote, eS : § pia a Mf oa, ee 
} i # “3 ne a i 3 eee if ee. 
} " ce . a -; Se ; ey ieee rye REO eas 
| = NS eS BR 2 a P. ss oe f aN 
4 aa : : .. ; = =, Shee tie »™ ae wie ae ae ii) Tata ts, 
: : 4 ~ . be = pores AD i $ ake ila 
i | | : + TibAwe @ Be ee ae. yw wa — oo 
Poa — = o — —— oe o ape." A +> eh an. P a, ; 
; > ina eons = ls Oe ae Z cil To ' \ ‘ z ag wi 4 
: %. y : ‘fo ‘ Recah #2y \t Rte ie 
| ff . mw Le if ee , im = or as i 
: . * ' e e SMe ey a ah, a oe Te aly 
etn ™ : <u; ee wu. 4 i. Ree nage % i a a ee Bie Re 9 cael te h oe 
ea a ae Pe pad * ; - i San <u ¥ BE yo 5 Bs rd eres F 
a | oe oe co if. Sw. 7 
| { | & i 7 = * . yore * |, ay «* as cee 5 , wy gee = aoe ie 
: / oa Sal i... gn . \ = oe a 
if = | og helhC Ses -+ ol ° a eae ai? f ams Cho) es) eee 
27 . & e ~ ~— . {|  . + Se vale allt ; ‘Sioa a eg 
| 80 = Oa "lenge it ? . ’ 2 a _ bi ies 
“ie oe Te Cie 2 ‘ ~ aa ; it : \ im / , OO lee eo ei 
| tats Rca { ——— te +; ‘d 
Sheree 5 j a oa a i 5 ae F x : : 
« a aim . oy: ie s t. veieiics esti 
| " @ , ro | a ri we - : ‘ : sd 2 er ” “ —— ‘ es ee 7 
3 $a a rs \ ¢ % er Csi, gaa ae 
4 or | —— I - plat Oe ki a ; ie f 
i (J T | on » ae aa is af = Cass a 
, a ‘ ee, 5 TS ek a" ma, "4 iy, woe 
: ¢ ‘ € ae sre P 2A ‘ “e 4 me ey SS plies th 
) 1 rea PVE EM ny FO b ak ye 
‘ ef “ee on”) . i. iam Oe es ae 
= ye j <a jae oi P y Sys =| ae 
c ett es ‘rd val Ww ae 
a “ y ° en Ca wee 3 P ‘ é 4 mae Pee 
3 oy : 4 bie ! I Py \ F Mi tsar te ates ae 
Pa com 4 4 é : * <2 * - aa 
“ c > “ ‘ ¢ % ‘a, z a t i" ult : ae 
aoe a At eer vm ea? Sermo "nen sal Shieh ; 4 Semmes 
“> Ns ‘ ee * xg i eae fs 
es 3 . Se. % bi ‘ P pe 
i Fe ae monet eS te ‘. *: i fw. pn ee ee 
Re 3 eee fe Bie ~~ j ,- 7, F id q ea 
4 is : oe Ae pate MG 5 oe oa — Ne ees ha 
pert Ssh May A ee ess he cae “a ‘ y ail Po He , pee be 
iy es 814 * a Si, = ’ ice a en 
ie ; iis eg ae 
aan ‘ me ries aking alata = Sale 4 Z ae ae 
? ‘ ; y # ~ yer ; ee ine 
a ~ % apn ™, e : 
ea ‘ Y Poa L : - ed $ Pe a, ate ie 
be, be ie a Re Soe pee sade ae d 5 . 4 i “ P i 
SELES Paks ERE EE PT OOO 7 a ' Ye ey, wy 
ue iy: of ed 
o< Coe tans 4 . Sine b . . ’ ? 
“ 2, i, A: at : a ; a 
% { Bs 
% Pod 4 -« er : 
3 f nist Pd 
; / At agent 
Ree ‘ re Be 
re aiid " i js 
eae * i | ae 
aga See 7 aoa 
Ca bed a we i ee 
; eee 
WR. aes cee 
- ee Bn. 
ee 
Bee. oral 
ee 
Po ae 
1 Sea 
oe 
| as eRe . ae 
Psa ee py hase 
at a ES e ie 
‘ arty St aa 
:: aad rlrge 
eee 
oa ie 
a _ * 
e eae ae 3 
- “oka 
ae a 
SRS) pe 
ea ; 
haan? a 
pi “Sg ee Oe an 
PY 
ee : : we a 
aaa = . 
Fe eat cv iin 
— whee 
vabice . gai 
j ae 
eo ae 
ote 
ee _ 
1 ae Oo ae 
Ba A> yan 
rears 4 
eS 7 aa i 
oar eau 7 
Gea 
re FE 
ace ES ryt 
a ees ay : 
te er 
. f ae See ee 
O2-2/ OO LaBrea Ave. vO. W } : is oe" 
s Pi. Ahi Ce | LJ a eA ee ee 
>. LOS ANGELES, CALIF. ae 
: ae 
A ne ‘io oe 
OMe on, 
; Gee ees 
Hose SRS ene 
“> 
* pon es 
sf : . * é i ed 5 , ‘ ; a A a P 2 , 3 ae ed 
CRED ee em IN RE ee ee ee aay ee EI | ee EELS eR Ee ON ee POL ee TS aS Fe Fee EE EET La EE pt Cree Ie ne Eee an ee eS 


4 


ELECTRIC REFRIGERATION NEWS, OCTOBER 14, 1931 


RADIO SERIES BEGUN 
BY GENERAL ELECTRIC 


(Concluded from Page 1, Column 4) 


stars who are scheduled to be heard in- 
clude Geraldine Farrar, John McCor- 
mack, Maria Jeritza, Richard Crooks, 
Mary Garden, Madame Louise Homer, 
Beniamino Gigli, Rosa Ponselle, Efrem 
Zimbalist, The English Singers, and 
Lawrence Tibbett. 

Farrar will make her initial General 
Electric broadcast Oct. 18 and McCor- 
mack will sing Oct. 25. These artists 
will not sing in the dramatic style or 
in foreign languages, nor will they offer 
the classical numbers included in their 
repertory, but will sing the old time 
melodies and hymns so popular in 
decades past. The musical theme of the 
Sunday evening program will be “Just 
a Song at Twilight.” 

The week day programs will feature 
the various eleetrical appliances manu- 
factured by the General Electric Co. and 
will be of particular interest to the 
housewife and home-maker. 

Miss Ellis in her talks will dwell on 
those appliances which have turned the 
homes of millions of American house- 
wives into veritable “Houses of Magic.” 

It is expected that the electric refrig- 
eration department of General Electric 
Co. will secure two days a week, and 
later perhaps three, for the purpose of 
acquainting listeners with the refriger- 
ator. In connection with these refriger- 
ation programs, a number of nationally 
prominent home economists will give 
brief but comprehensive talks on the 
advantage of electric refrigeration. 

As a whole, the week day series will 
bring the American housewife a new ap- 
preciation of the advantages and con- 
veniences enjoyed through the new 
American standard of living, in which 
the electrical industry plays such a 
large part. These broadcasts are de- 
signed to bring definite, practical help 
and inspiration to women listeners. 

The 54 radio stations over which 
these broadcasts will be heard are as 
follows: 

WEAF, New York; WEEI, Boston; 
WTIC, Hartford; WJAR, Providence; 
WTAG, Worcester. 

WCSH, Portland, Me.; WFI-WLIT, 
Philadelphia; WFBR, Baltimore; WRC, 
Washington; WGY, Schenectady; 
WBEN, Buffalo; WCAE, Pittsburgh. 

WTAM, Cleveland; WWJ, Detroit; 
WSAI, Cincinnati; WENE, Chicago; 
KSD, St. Louis; WOC, Davenport. 

WHO, Des Moines; WOW, Omaha; 
WDAF, Kansas City; KSTP, Minneap- 
olis-St. Paul; WTMJ, Milwaukee; 
WEBC, Duluth-Superior; WDAY, Far- 
go; KFYR, Bismark. 

WIBA, Madison; WRVA, Richmond; 
WPTF, Raleigh; WJAX, Jacksonville; 
WFLA-WSUN, Tampa- Clearwater; 
WIOD, Miami; WHAS, Louisville. 

WSM, Nashville; WMC, Memphis; 
WSB, Atlanta; WAPI, Birmingham; 
WJDX, Jackson; WSMB, New Orleans; 
KVOO, Tulsa; WKY, Oklahoma City. 

KTHS, Hot Springs; WFAA-WBAP, 
Dallas-Fort Worth; KPRC, Houston; 
WOAI, San Antonio; KOA, Denver; 
KSL, Salt Lake City; KGO, San Fran- 
cisco. 

KFI, Los Angeles; KFSD, San Diego; 
KTAR, Phoenix; KGW, Portland, Ore.; 
KOMO, Seattle; KHQ, Spokane. 


A Bar in Sales Room 


This bar, which contains three refrigerated sections—one for beer, the second for bottles, and the third for 
meats and sandwiches—was set up for the opening of Mayflower commercial refrigeration department by Chili- 


broste & Cia, Buenos Aires. 


KELVINATOR FIELD STAFF 
DISCUSSES "32 SALES PLANS 


(Concluded from Page 1, Column 1) 
Pa.; W. M. DeWitt, Indianapolis, Ind.; 
R. I. Eshman, Buffalo, N. Y.; J. Glaser, 
Omaha, Nebr.; W. G. Harveycutter, 
Nashville, Tenn. 

C. B. Jones, Emporia, Kan.; S. A. Kel- 
sey, E. Haven, Conn.; L. L. Langley, 
Durham, N. H.; J. B. Loomis, Milwau- 
kee; J. K. MacCarthy, Raleigh, N. C.; 
A. L. MacMillan, Philadelphia; T. H. 
Maginniss, Chicago; G. J. Malone, Wind- 
sor, Conn. 

T. L. Mauldin, Springfield, Ill.; C. H. 
Meredith, Jacksonville, Fla.; C. D. 
Mitchell, Charlotte, N. C.; R. P. Scott, 
Columbus, O.; A. P. Smith, Medford, 
Mass.; W. C. Stephenson, Minneapolis, 
Minn.; J. B. Taylor, R. M. Underhill, 
Plainfield, N. J.; G. E. Wagoner, Birm- 
ingham, Ala.; and H. J. Garrett, Canton, 
Ohio. 

Regional managers present were: J. 
C. Burton, S. D. Camper, Detroit; J. F. 
Crossin, H. A. Dahl, F. J. Foersterling, 
Detroit. 

Utility representatives at the meeting 
were: S. R. Kemp, Delavan, Il.; F. P. 
Moore, Portland, Me.; C. W. Riddell, 


Wiers, N. H.; Campbell Wood, New 
York City. 
Sales representatives present were: 


C. T. Smith, Detroit, and E. B. Vinson, 
Indianapolis, Ind. 


FINNED 


FOR BOTH HIGH 
AND LOW PRESSURE 
SYSTEMS i 


THE BUSH 


REFRIGERATION APPLIANCES, CHICAGO 


CONDENSERS 


STANDARD SIZES OR TO YOUR SPECIFICATIONS 


™m BUSH 
ras IN COPPER, BRASS, 


j 
TINNED TUBING 
en) 


HARTFORD CONN 


HARTFORD, CONN. 
W. H. MARK HANNA, = 6-247 General Motors Bidg., 


TUBING 


ALUMINUM OR 
STEEL 


MFG., CO. 


DETROIT, MICH. 
- VAN. D. CLOTHIER, LOS ANGELES 


The best refrigerating machine ever 
built is only as good as the expan- 
sion valve used. 


Many inferior expansion valves 
have condemned some of the best 
installations. Use of POLAR PRE- 
CISION BUILT AMMONIA EX. 
PANSION VALVE will eliminate 
considerable expense. 


Write for further details 


2734 High Street 


POLAR AMMONIA EXPANSION VALVE 


@ Service is Expensive ¢ 


Atlas Copper & Brass Mfg., Co. 


Chicago, Il. 


Joins Copeland 


O. EASTMAN 
New assistant advertising manager. 


NORGE PLANS 1932 SALES 
AT FRENCH LICK MEETING 


(Concluded from Page 1, Column 2) 


over to talks by C. D. Donaven, J. H. 
Reindel, and H. L. Spencer and a series 


| of entertainments was on the evening 
program. 


}made and 


Sports are scheduled for Tuesday and 
Wednesday mornings. Harry Terry of 
the agency will appear before the dis- 


Sales Increase 


DETROIT—September sales of 
Norge electric refrigerators were 
762 per cent greater than the sales 
for the same month of 1930, figures 
released by the company show. 

During the first nine months of 
1931, the sales were 528 per cent 
greater than the sales during the 
sale period in 1930. 


tributors Tuesday afternoon and F. 
Aumueller will give a twilight exhibi- 
tion. 

The three-day convention will be 
closed by a banquet at which prize 
awards in the recent contest will be 
speches will be made by 
George W. Borg, Charles S. Davis, Mr. 
Blood, and Mr. Knapp. 


NEW YORKER TAKES POT 
IN WESTINGHOUSE CONTEST 


(Concluded from Page 1, Column 8) 
Canton, Ohio; American Radio Dis- 
tributing Co. Zanesville, Ohio, and 
Tafel-Williams Co., Louisville. 

Distributors finished in the following 
order: Westinghouse Electric Supply 
Co., Philadelphia, third; Wetmore-Sav- 
age Supply Co., Boston, fourth; Frank 
H. Johnson-Son-Crowen, Inc., Chicago, 
fifth; Iron City Electric Co., Pittsburgh, 
sixth. 

Tafel-Williams, Inc., Louisville, sev- 
enth; Elin Co., Philadelphia, eighth; 
Dalrymple Co., Detroit, ninth; Connecti- 
cut Electric Refrigerator Co., New Hav- 
en, tenth, and Westinghouse Electric 
Surply Co., Rochester, eleventh. 

The order in which the other leading 
salesmen finished follows: W. Walker, 
Allen-Ingraham, New York, fifth; J. 
Massee, Frank H. Johnson-Son-Crowen, 
Inc., Chicago, sixth; J. W. Williamson, 
Edgar Morris, Washington, seventh; 8S. 
Smart, Edgar Morris, Washington, 
eighth; Leo K. Hill, Electric Servant 
Co., Yonkers, N. Y., ninth. 

G. R. Dessen, H. M. Vondersmith, 
Lancaster, Pa., tenth; K. C. Allen, Cres- 
sey & Allen, Portland, Me., eleventh; J. 
M. Stanha, Palmquist Electric Co., 
Helena, Mont., twelfth; Charles Argus, 
Ironton Tire Shop, Ironton, Ohio, thir- 
teenth; Marcus Cohn, Galperin Music 
Co., Charlestown, W. Va., fourteenth, 
and F. J. MacNaughton, Electric Appli- 
ance, Inc., South Bend, Ind., fifteenth. 

First place winners in each district 
were: 

District 1, J. W. Ryan, Allen-In- 
graham; 2, K. C. Allen, Cressey & Allen; 
3, R. M. Fisher, Thomas H. Bradley; 4, 
J. M. Wanner, Edgar Morris. 

District 5, S. F. Osteen, Bigby Elec- 
tric Co.; 6, Charles Argus, Ironton Tire 
Shop; 7, J. Massee, Frank H. Johnson- 
| Son-Crowen, Inc.; 8, W. E. Mott, Fred 
| R. Gamble; 9, J. M. Stanha, Palmquist 
Electric Co. 


| MAYFLOWER DISTRIBUTORS TO 
| CONVENE AT DAYTON 


(Concluded from Page 1, Column 4) 
and the accumulative value of tried and 
| proved sales plans. 

|} On Friday, considerable time will be 
| devoted to the subject of advertising, 
| which will be presented by W. M. Myers, 
| advertising manager. An increased ad- 
| vertising appropriation has been ap- 
proved for 1932, with the result that a 
more comprehensive and intensified na- 
| tional advertising campaign has been 
|planned for Mayflower electric refrig- 
| eration, next year. 

| All sessions will be held at the factory 
auditorium and the two-day meeting will 
| be closed with a banquet Friday night. 


The Purest Sulphur Dioxide 


EATR 
ade by our ex- or 
clusive patented 


process. 


LSOTOO 


A DRY 


Pure, easy to 
handle, does not 
deteriorate. 


TRADE MARK REGO US PAT OFF 


Made expressly for refrigerating use. Analysis guaranteed 
to show not over 50 parts of moisture per million. 


Carried in stock by our Agents everywhere. 


VIRGINIA SMELTING CO. 
F. A. EUSTIS, Secretary 


131 Seate Sc., Boston, and 75 West St.. New York 


Write or wire us where we can serve you. 


¢ « West Norfolk, Virginia 


WOODCOX DISCUSSES 
DEALER HELP PLANS 


(Concluded from Page 1, Column 3) 
ning, Preparing and Merchandising a 
Dealer Help Campaign.” 

Details of the sales promotion work 
done by the Kelvinator Corp. were ex- 
plained by Mr. Woodcox in his address 
which covered the testing and selling of 
dealer helps. 

“Our advertising department’s efforts 
are focused entirely on mass appeal, 
such as national magazine, newspaper, 
radio, outdoor and street car advertis- 
ing,” he said in opening. “Then our 
sales promotion department picks up the 
national theme and combines it with the 
plans and policies of our sales depart- 
ment for local application by dealer and 
salesman and then on through to each 
individual prospect. 

“Second, in organizing our sales pro- 
motion department we selected from 
within the industry a group of men who 
had actual field experience in selling to 
the various markets we reach with our 
equipment. In our department there 
are two basic policies that guided us 
in our daily work. 


Two Basic Policies 


“The first is the necessity for careful 
checking and proving of every new plan 
or idea before it is actually announced 
to the field. The other basic policy is 
that of charging 50 per cent of the total 
cost of any sales promotional help to 
our dealer organization, as our experi- 
ence proves a tremendous waste and 
lack of interest where a dealer is fur- 
nished literature at no cost. 

“Then our third problem was properly 
merchandising this direct mail to our 
dealers in order that they might see it 
as a means to an end and purchase it 
because it fits into a sales program 
which they were going to conduct,” Mr. 
Woodcox said. 

“In our endeavor to establish correct 
merchandising methods, which would 
secure us a volume on direct mail, we 
found the answer by creating a com- 
plete, well rounded out sales program, 
which consisted not only of direct mail, 
but all the other elements that would 
go to make up a complete campaign.” 

This included the proper hiring and 
training of salesmen, the proper use of 
newspaper, billboard, and radio adver- 
tising, the tying in of direct mail and 
individual sales effort to a point that 
he had a completely organized program, 


Sweetland Named President 

Benjamin J. Sweetland of the Sweet- 
land Advertising Agency, New York 
was elected president of the association, 
while C. S. Watson of the Canadian 
Goodyear Tire & Rubber Co., Toronto, 
and C. A. Bethge, Chicago Mail Order 
Co., Chicago, were elected vice presi- 
dents. Leonard Raymond of Boston 
was chosen a director, and Frank L. 
Pierce, Boston, was re-elected secretary- 
treasurer. 

James H. Picken, consultant in adver- 
tising and merchandising, Chicago, 
opened the general sessions Wednesday 
afternoon with a speech on “Sitting in 
with the Reader.” L. E. Frailey, direc- 
tor of personnel, Ralston Purina Co., 
St. Louis, discussed “If You Want to 
Write Par—Stay Out of the Traps,” and 
A. R. MacFarland, advertising manager, 
United Autographic Register Co., Chi- 
cago, spoke on “After Inquiry—What?” 


Hotel Man Talks 

At the Thursday morning meeting, the 
advertisers heard Charles K. Wafford, 
advertising and publicity director of 
Hotel New Yorker, New York, discuss 
“Slaying the Business Ghost,” and John 
A. Smith, Jr., advertising and sales man- 
ager, Frank E. Davis Fish Co., Glou- 
cester, Mass., took up the subject of 
“Logic—Not Mayic—-The Key to Suc- 
cessful Direct Mail Selling.” 

“Seeing Ideas Through Is the Big 
Idea,” was the topic taken up by Harold 
J. Potter, advertising manager of Welsh 
Grape Juice Co., and Billy B. Van, pres- 
ident, Pine Tree Products Co., Newport, 
N. H., spoke on “Selling Sunshine and 
Business.” 


Babson on Program 

The Thursday afternoon meeting was 
a plan board session at which two im- 
portant advertising problems were pre- 
sented by Paul T. Babson, president, 
United Business Service, Boston, who 
spoke on “Selling a Service by Direct 
Mail,” and Mr. Woodcox. 

Ivey L. Lee, noted public relations 
director, spoke on “A Realistic View of 
Russia” at the banquet Thursday night, 
and A. Monro Grier, K. C., Toronto, 
also gave an address. The banquet was 
followed by a dance. 

Harry V. Mercer, assistant director 
of advertising, American Rolling Mill 
|Co., Middletown, Ohio, opened the Fri- 
|day morning meeting with a talk on 
| “A Complete Promotional Campaign for 
| Distributors,” and he was followed by 
| Mr. Watson, who spoke on “Confidence 

—The Keynote of Our Direct Mail Suc- 
cess,” and Albert Scrivener, advertising 
| manager, Ritter Dental Mfg. Co., Inc., 
| who talked on “A Direct Mail Plan that 
| Commands and Deceives Dealer Co- 
| operation.” 

On the final afternoon’s program were 
| E. L. Wight, advertising manager, United 
States Envelope Co., Springfield, Mass., 
and P. Welsey Combs, advertising man- 


|| ager, Oakland Motor Car Co., Pontiac, 


| Mich. 
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ELECTRIC REFRIGERATION NEWS, OCTOBER 14, 1931 


NO ‘ST. LOUIS BLUES” 
for ELECTROLUX! 


HIS may be an “off” year, BUT... 
sales of Electrolux in St. Louis have 
increased 520% during the first seven 
months of 1931. Laclede Gas Company 
tells all about it in an advertisement which 
appeared recently in St. Louis newspapers. 
And St. Louis is not the only town that 

is enjoying good Electrolux business. New 
York reports business for the first six 
months of this year 111% better than the 
same period of 1930. Philadelphia has a 


192% increase to show for the same months. 


What do these increases mean? Just this 
— Electrolux business is like a rolling snow- 
ball. It’s getting bigger and gathering 
more momentum every minute. And that 
means that the man who is selling 
Electrolux refrigerators is not going to 
worry about “depressions” or “general 
conditions” or “economic readjustment.” 
Electrolux Refrigerator Sales. Inc., Evans- 
ville, Indiana. 


THE GOOD NEWS, as it appeared in 
the St. Louis Star for September 8, 1931. 


ELECTROLUX | 


THE CS REFRIGERATOR 
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NEWSPAPER AD DRIVE 
OPENED BY MAY CORP. 


3ALTIMORE—A fall 
vertising campaign by 


newspaper ad- 
the May Oil 


Burner Corp. is appearing in the Sun- | 
day rotogravure section of the New 
York Times. This rotogravure section | 


goes to four different parts of the Metro- 
politan New York area 


its own distinct area. 


The May Oil Burner Corp. has taken | 


advantage of this fact by inserting dif- 
ferent sized advertisements in each sec- 
tion, the size depending on the distribu- 
tor representation in the area to be 
covered. 

In addition to this, 
ing advertised by a series of attractive 
outdoor billboard posters throughout the 
country. 


INSTALLS TEMPRITE UNIT 


BENITO, Tex.—-The 
Electric Co., Liquid Cooler dealer 
has just installed a Temprite model 
404-R restaurant cooler in the cafeteria 
of the San Benito high school. 


SAN 


and each sec- | 
tion contains news photos of interest to 


Quiet May is be- | 


Hallman 
here | 


PROFESSIONAL 
SERVICE 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 


George B. Bright Co. 


Refrigerating Engineers and Architects 


2615 12th St., Detroit, Mich. 


Trained Men Available 
When in need of practical, trained instal- 
lation and servicemen, engineers op 
mechanics, ete., patronize this FREE 
Placement Bureau peso oberg trained 


graduates available throughout the United 
States, Canada and in most English 
speaking countries 

We have many trained and experienced 


men with complete shop and tool equip 
ment in small towns, capable of handling 
installing and servicing for dealers in 
neighboring cities 

This is a FREE SERVICE to the Electric 


Refrigeration Industry. No charge is 
made to the men or to the employer 
Write, phone or wire your requirements. 


Utilities Engineering Institute 
Placement Division, Dept. 9101 


103 Sheridan Road Chicago, Ill. 


KULAIR 


Simplicity, quality, 
efficiency and capacity 
unequalled 


A size for every use 


Methyl Chloride 


or 


Sulphur Dioxide 
Air or Water Cooled 


CONDENSING 
UNITS 


95 to 2500 Lbs 


The 
important Enhancement 


of Dealer and Retail customer confi- 


dence in Kulair clientele 
Allowing Distribution and Sales 
UNDER PRIVATE BRANDS 
will benefit 
your distributing establishment 


KULAIR CORPORATION 


PHILADELPHIA, PA. 


|at the meeting. 


ELECTRIC REFRIGERATION NEWS, OCTOBER 14, 1931 


Phil Harrison Opens East Orange Branch 


The upper photograph shows Philip Harrison, distributor of G. E. refrigerators in Newark, N. J., greeting 
Commissioner C. R. Morrow at the opening of the former’s new branch store in East Orange, N. J. Also in 


the picture are T. A. Power, retail sales manager for the distributor; 
Kaehler, branch manger and T. E. Baboon, sales promotion manager. 


H. J. Rieckers, branch manager; 
mene picture ame arial interior. 


ADVERTISING HEAD TALKS | 
AT WESTINGHOUSE SESSION 


BOSTON-—R. Ww. 


Apex Joins Pair in 


Window Show 


Pierce, vice presi- 


dent of Henri, Hurst & MacDonald, Inc., | SAN FRANCISCO An Apex 
Chicago, advertising agency for West- model 454-S electric refrigerator 
inghouse electric = retrigerators, told joined a pair of actors in a window 
Westinghouse dealers from this section demonstration staged by Jale 
the value of advertising at the annual Brothers department store. 
fall sales meeting sponsored by Wetmore The actors were “Yendys,” adver- 
Savage Electric Supply Co., distributor. sian pantomine Aetenniibakns and 
Mr. Pierce prophesied the sale of “gy iia 
I 2 = his wax doll, “Dora.” 
$500,000,000 worth of electric refrigera- Th ‘tri 1 iid © & 3 
tion this year and attributed this volume Jell 1 e . nom i “1 'th ar fri fe 
to advertising campaigns which have pss: pron age sor Proragelbecos as pl 
caused housewives to desire refriger- : 7 : : RPncieie . 
ation. end of each demonstration when 
J. M. Stedman, sales promotion man- Ester ga po oe — and dis- 
ager of Westinghouse lines, also spoke Pe See mene 


| Orange 


Just a Flip of the Finger | 
Brings the Information | 
You Want 


@ It’s mighty convenient to have back issues of the News avail- 


able for quick and easy reference. Time and money often can 


be saved if a permanent file of back copies is handy. 
ELectRIC REFRIGERATION 
and good-looking binder. 


@ For the convenience of subscribers, 
News offers a neat, easily 
Individual issues of the paper are inserted by means of metal 
The paper is secured with- 


“workable,’ 


retaining strips —39 with each binder. 
out “pinching,” so that each page lies flat and is easily readable. 
good quality black imitation leather is used for 

“EvLectrRic REFRIGERATION News” is neatly 
and on the back edge of the 


@ Durable and 
the — stiff 
stamped in gold 


covers. 
on the top cover 


binders. 


@ Make it easy to find what you want, when you want it. Buy a 


binder! 


@ Shipped postpaid upon receipt of $3.75. 


Electric Refrigeration News 
550 Maccabees Bldg., Detroit 


E.G. 


| PHILIP H. HARRISON, INC. 


OPENS E. ORANGE BRANCH 


NEWARK, N. J.—Philip H. Harrison 
& Co., northern New Jersey distributor 
of General Electric refrigerators recent- 
ly opened a new branch showroom in 
East Orange, N. J. 


C. R. Morrow, commissioner of East 


cil, represented the city of East Orange 
and opened the new store. 
The building is in the center of the 


new Central Ave. shopping district in 
East Orange, a short distance from the 
store of B. Altman & Co. It is occu- 
pied entirely by the Harrison company, 
and besides the showroom, it contains a 


large warehouse room and sales offices. | 


Ample private parking space is avail- 
able in the rear. 

Decorations are by Schultz & Behrle 
in modernistic style. The showroom is 
lighted with deluxe model Duplexalites 
and the windows with Holophane reflec- 
tors. Everything was done to represent 
the highest ideals of merchandising and 
service to customers. A sign of unusual 
design representing a G. E. refrigeraton 
will be erected on the roof 


BROWN UNIVERSITY HALL 
EQUIPPED BY FRIGIDAIRE 


PROVIDENCE, R. I 
Brown University, donated by 
Rockefeller in honor of the late 
dent Faunce of that institution, 
been refrigerated throughout by the 
local branch of the Frigidaire Sales 
Corp. of New England, local distributor 
and sales office of the Frigidaire line 

The installation included a 400-lb. ca- 
pacity ice making plant besides water 
cooling equipment and ice cream cabi- 
nets. It also included a bakery cooler 
5 ft. 3 in. deep and 7 ft. 3 in. wide, and 
a meat cooler, 5 ft. 11 in. deep, 6 ft. 7 in 
wide. The latter allows for 
space for a milk cooler 


SALESMAN OPENS MAJESTIC 
STORE IN CLEVELAND 


CLEVELAND 


Faunce Hall at 
John D. 
Presi- 


has 


Grant S. Smith, refrig- 
eration salesman, formerly with the 
Euclid Music Co., has left the employ 
of this concern and secured a franchise 
from the Majestic Distributing Corp., of 
Cleveland, to retail this make 

He is renting new Majestic refriger- 
ators for 15 cents a day 


13 units or 
| Butzloff states. 


| there 


;} introduce new 


| be kept on the prospect, 


and chairman of the city coun- | 


some extra | 


Sulphur Dioxide 
For Direct Charging 


Every Container Analyzed 
“Pure” Bone Dry _ 


A ited Paro 
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FIGHTERS’ MAKE UP 


STOVER SALES FORCE 


By Phil B. Redeker 
CHICAGO—“I like fighters,” declares 
Harry M. Butzloff, retail sales manage1 
of the Stover Co., Chicago distributor 
for Frigidaire. “I like men who flare 
up at the mention of our competitors, 


| and to whom the loss of a sale is only 


the incentive for a harder fight the 
next time. 

“Our retail sales force is organized 
under what is known as the dual sys- 
tem. The main sales force, under my 


direction, does 64 per cent of the busi- 


| ness in the domestic line, while the au- 


thorized dealers, under the direction of 
B. Marcus, does approximately 36 per 
cent of this business. 

“There is a further subdivision into 
the household and apartment house 
groups, the latter including all sales of 
more to one buyer,” Mr. 


Salesmen are selected and trained by 


|a personnel director who picks the new 


men with an eye to certain definite 
qualifications—the main ones being pre- 
vious refrigeration experience, appear- 
ance and intelligence, and community 
standing. 


Determining Factor 

Mr. Butzloff, while having no direct 
part in selecting his force, knows that 
is one more characteristic which 
will show up later and which will prob- 
ably be the determining factor in the 
success or failure of the salesman. That 
one characteristic might best be ex- 
pressed as “fight.” 

While the salesman may be placed in 
one of the six retail stores maintained 
by the Stover Co., he generally takes 
his place as a member of the selling 
force as soon as the personnel director 
believes that he is sufficiently trained. 

The salesman, once turned loose in 
the field, by no means loses contact with 
the sales manager and the district 
supervisors. Weekly sales meetings are 
held to further instruct all salesmen, to 
methods, and to create 
enthusiasm for the monthly contests. 

“We use an abundance of direct mail 
advertising, but every bit of it has a 
purpose,” Mr. Butzloff states. “Every 


| salesman is required to turn in 30 names 
of good prospects every week. To these 


prospects is mailed literature, which is 
then followed up by the salesman’s call.” 


Follow-up Record 

The salesman’s daily record is a 
means of determining the manner in 
which the direct mail advertising is fol- 
lowed up, and it also allows a record to 
with a view to 
a continuance or discontinuance of the 
mailings. 

The newspaper advertising is gen- 
erally institutional, and the home serv- 
ice demonstrations and operations are 
devised for the most part to provide 
prospects for the district sales super- 
visors. 

Household salesmen are straight-com- 
mission men, getting 12% per cent, 
which is the usual rate in Chicago. 
Apartment house salesmen are paid on 
what is known as a “contract” basis. 


Bonus System 

“It is possible for our salesmen to 
make two per cent bonus every month, 
and three per cent every third month,” 
Mr. Butzloff states in explaining the 
bonus system. 

“The salesman gets one per cent if he 
makes quota, an additional one per cent 
for selling a stated number of retail 
B.t.u.’s, and another one per cent if he 
makes quota three months in a row.” 

The dealer set-up of the Stover Co. is 
characteristic of the planning and or- 
ganizing that marks the other divisions 
of activity in the distributorship. 

Thirty-five merchandising outlet zones, 
with reference to major shopping areas, 
off in the Chicago area; 


were marked 
and then an attempt was made to put 
the dealership into the hands of the 


most representative specialty merchan- 
diser in that district 


Dealer Requirements 

Reputation, experience, and 

standing were sought for in 
dealers 

But no matter how good the record 
of the merchandiser, he had to meet 
certain requirements of the Stover or- 
ganization before he could become a 
Frigidaire dealer. 

He had to promise to maintain two 
outside salesmen, to provide a floor dis 
play, to keep a sign over his place, and 
to use a certain amount of direct mail 
literature 

His name appears in every Frigidaire 


financial 
these 


newspaper advertisement, for which 
service, coupled with the direct mail, 
he is billed for one per cent of the list 


| price on all i shipene nts made to him. 
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Increase Frontage, Attract Visitors 


By Ernest 
HEN a retailer indulges in double- | 
decker show windows it is for one | 

of three reasons, or all three. 


(1) To partly overcome the handicap | 
of a poor location. 
(2) To increase the display frontage. 


(3) To attract visitors to the upper | 
floors of the store. 

Explaining the first reason: If the store 
is on the wrong side of the street, and 
the automobile traffic (usually slow 
through the city streets) approximates | 
the pedestrian traffic in numbers—which 
may quite likely be the case—the store 
breaks about even where location is 
concerned, when the mezzanine or sec- 
ond story windows are converted into! 
show windows, and arranged with the 
same skillfulness which characterizes 
the street floor frontage. 


| 
| 


|tion of Merchant 


Pedestrians Block View 


Window frontage on the ground floors 
cannot be seen to anything like the same 
extent, even if the car driver and his 
passengers are dawdling along the same 
side of the street. The pedestrians will 
partly or wholly shut out such windows 
from view. | 

From a sales standpoint, there is also 
a different technique involved. A ground 
floor window display, like a newspaper 
advertisement, is intended to be _ in- 
spected at close range. Jump one story 
and the window display becomes the 
equivalent of a painted poster panel on | 
the highway—intended to be quickly 
glimpsed at a distance without halting. 

Detail, whether it involves the decora- 
tive effects or the merchandise, or a 
combination of both, is a logical part | 
of the street level store front. 

One flight up and detail is a wasted | 
blur. The display must be reduced to 
the fewest objects—-whether merchan- 
dise or “props” visible 50 or more feet 
away. 


Merchandising Second Story Windows 


It goes without saying that the upper 
part of the double-decker is the logical 
parking space for large articles of mer- 
chandise, such as stoves, refrigerators, 
cars, grandfather clocks, camping tents, 
bicycles and the like. Subtleties of pre- 
sentation are liable to be misinterpreted. 

I know of an apparel house which de- 
cided to show riding habits on the sec- | 
ond story window. A life-size horse, 
graced by a charming woman, formed 
the unit. Car riders were not quite sure 
whether the store was selling horses, 
harness, or riding habits! Had several 
live mannikins paraded about that 
window in riding habits, the selling 
point would have instantly been estab- 
lished. 


Need Little Elaboration 


Irrelevant objects—those which add 
“atmosphere” to street floor windows, 
don’t belong on the upper level. 

The second reason—to double the 
store window frontage—needs little 
elaboration, except to cite a story with 
which the problem is closely related. 


The store to which we will refer 
is in the popular-price class, yet de- 
cidedly on a “trading-up” policy. The 


owner didn’t wish to make a “high-hat” 
impression overnight so to speak. More 
subtle was his line of action. 

The street floor windows, however, 
omitted the price on any displayed arti- 
cle and they lacked the spaciousness nec- 
essary to put over the higher-priced lines 

Fortunately they were bulky products, 
and it was decided to remodel the sec- 
ond story frontage to allow for several 
display units. Into these went the wares 
identified with their “trading-up” policy 

The price issue was gracefully dodged 
by omitting any reference to it 

Price cards were not expected, for 
who sees these from the middle of the 
street? A _ fair-sized flock of visitors 
apparently regarded these upper story 
displays with interest, judging from the 
inquiries for the high-priced lines. A 
diplomatic sales force took each and 
every such prospect in hand, while few 
of them were the chronic price seekers 
usually seen in the store. The upper- 
story windows had, in fact, helped to 
draw an entirely new clientele into the 
store 


‘Eyes Up’ Technique 
There is a certain amount of difficulty 
in attracting visitors to the upper 
floors of a store. So much so that a 
western retailer resorted to the expedi- 
ent of devoting two street floor dis- 
plays to upper floor department wares. 
Actual photos of the departments in 


question, displayed in this. striking 
manner, proved more eloquent than 
words. Such actual views convinced 


them that the departments looked prom- 
ising enough to visit, even if they did 
have to walk up a couple of flights! 


The same with an _ upper story 
window. It can be a “sampler” of what 
at least one upper floor department has 
to offer; in fact the retailer who feels 
it is enough to paint his name on his | 
upper windows is a poor merchandiser. | 
Why not use each such window as a) 
unit display, with a few representative | 
articles from the departments identified ' 


A. Dench 


such floors? 

The display elaborateness expended 
on the street level is inadvisable for the 
top half of the double-decker display 
spaces. 


is completed. No worrying what to put 


|/on the floor, or what will prove a har- 


monious background. 

Such a medium is display reduced to 
the fewest fundamentals. Crude, 
as modern display art goes, but it has 
to be to command the attention at the 


| distance from which it is usually viewed. 


MERCHANT & EVANS UNITS 
PLACED IN APARTMENTS 


PHILADELPHIA-—Complete installa- 
& Evans self-con- 
tained refrigerators has been made in 
the 49 apartments of the Riviera apart- 
ments, Atlantic City. 


| 
| 
| 
| 


| slogan, 


BROOKLYN DRIVE SLOGAN 


BROOKLYN, N. Y.—A new campaign 
“Get ’em After Supper,” has 


|; been adopted by salesmen participating 


with bulky objects, usually stocked on eee ee American Servant 


A neat and forceful grouping | 


of just a few pieces—and the display |! . : 
'in excess of their weekly average since 


yes, 


refrig- 
drive by the Brooklyn Union 
Gas Co., with the result that Electrolux 
sales have already zoomed upward. 
Fifty-two gas refrigerators were sold 
by the company’s retail salesmen dur- 
ing the week ended Sept. 19, which is 14 


the campaign opened on Aug. 1. The 
week’s sales boosted this group’s cam- 
paign total to 282. 

During the same period, dealers sold 
34 Electrolux, raising their campaign 
total to 223 units. Up to Sept. 19, sales 
by both salesmen and dealers amounted 
to 505. 


RHODE ISLAND COPELAND 
DISTRIBUTOR MOVES 
PROVIDENCE, R. I.—The Copeland 


Refrigeration Co., Rhode Island dis- 
tributor, has moved from 299 Broad St. 


ito 187 Broad St. 


| refrigerating equipment in an apartmen‘ 


of Refrigerators 


Prior Mortgages Given by Court 


By McCune Gill, 


Vice President, 


Title Insurance Corp. of St. Louis 


REFRIGERATOR company in St 
Louis recently installed some of its 


buiding. The company took a chattel 
mortgage describing the equipment by 
serial numbers, and recorded the mort 
gage in the Chattel Mortgage Record: 
in St. Louis, where the mortgagor re 
sides. This is the proper procedure in 
the case of ordinary chattel mortgages. 

Attempted removal: Subsequently a 
real estate loan was made on the build 
ing. This mortgage was later foreclosec 
in an adjoining county where the build- 
ing is situated. The equipment, not hav- 
ing been paid for, the refrigerator com- 
pany foreclosed its chattel mortgage 
and attempted to remove the equipment. 

Court forbids: But the Court of Ap- 
peals at St. Louis (39 S W 2nd 385) de- 
creed that the equipment could not be 
removed; that the refrigerator company 
must sustain the loss, and that the} 
equipment belonged to the purchaser ! 


at the foreclosure 


of the real estate 
nortgage. 

Remedy: In the course of its opinion, 
he court points out the procedure by 
which such losses may be avoided. 

First: Obtain the correct name of the 
record owner of the real estate, and 
lave such owner (and husband or wife) 
»xecute the chattel mortgage or condi- 
tional sale contract. 

Second: Obtain the correct legal de- 
scription of the lot upon which the 
building is situated. By this is meant 
the lot and block number, as well as the 
frontage and depth, and any other in- 


formation necessary to identify the 
property. It should particularly be 
noted whether the property is in the 


same county as the one in which the 
mortgagor resides. 

Third: Have all parties acknowledge 
the mortgage or contract and have it 
recorded in the real estate records, as 
well as in the chattel records. 


re Hot Line” 


for Cold Days ahead 


People hang on to every dollar just 
twice as hard. But they can’t get along 
without the Servel Hermetic simply) 
because cold weather is coming. Food 


spoils just as fast in heated kitchens as 


it did last summer. 


You'll close lots of business in the next 


60 days—sales that otherwise will be 


postponed until spring. 


The Servel Hermetic will get it for you! 
Women want Simplified Refrigeration. 
They want the refrigerator they can buy 
and forget — through years of “carefree 
refrigeration. They want its greater shelf 
space—its fast-freezing ice cubes— it- 


quiet—its rock-bottom cost of operation. 


We give you a set of proven selling points 
that cannot be matched by any other 


refrigerator on the market today. | hes taal 


We work shoulder to shoulder with you- 


todig out prospects — and close the sales. 


Write Now for 


ELLING isreal work these days. 


our attractive 


Plan — and vet a bigver share of the Fall 


= 


and Winter business. 


SERVEL SALES. INC... EVANSVILLE, INDIANA 


Dealer 


! complete line of household and commercial refrigeration 
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Selling the User 

ODAY’S specialty selling spotlight is being 
T trained upon the user. The discovery that 
the housewife who has purchased an electric re- 
frigerator can be of assistance in selling more 
refrigerators is not recent; but this season has 
witnessed an unusual amount of activity in the 
intelligent utilization of users. 


This year the General Electric water bottle has 
become more or less famous. The big idea in this 
using-the-user plan is that of stimulating sales- 
men. “See a user before nine, and you’ll start the 
day fine,’ runs the theme-song of G. E. directions 
to salesmen. 

Each household salesman is given a water 
bottle before he starts out. He is to present this 
token to a user before nine o’clock. That insures 
an early start—and getting started seems to be 
one of the most difficult phases of the selling task. 

Moreover, he will probably begin the day in a 
buoyant, confident frame of mind. Instead of meet- 
ing a rebuff on his first call, the salesmen gets 
smiles and thanks, and no doubt the user will tell 
him how much she appreciates her new elec- 
tric refrigerator. Thus armed, he goes into the 
day’s battle with chin up and spirits high. 


Testimonials, Prospects 


Less subtle but more direct are the new plans 
for making good use of those who have purchased 
Frigidaires. Testimonials and prospects are the 
two things Frigidaire salesmen are gunning for 
when they return to the homes of users. 


Awards of cash or refrigerator accessories are 
given to users for the names of prospects which 
are converted into purchasers within 31 days after 
the name has been submitted. 


Frigidaire salesmen are also taught that users 
are good salesmen, and that sales often can be 
clinched by having the prospect call a user she 


Electric refrigeration sales organizations which 
have stuck to their guns and not added companion 
merchandise lines need not be satisfied with merely 
using the user to help control salesmen and to 
furnish names of prospects. There are several 
opportunities to go back to that user and sell 
additional refrigeration equipment. 

Very few homes today have adequate refriger- 
ation equipment. Families which have purchased 
electric refrigerators continue to discover new 
uses for the acquisition, and soon learn that they 
simply can’t put into it everything that they want. 

Housewives who have begun to take advantage 
of special prices on quantity prices, and of Satur- 
day bargain offers, feel handicapped because their 
electric refrigerator won’t hold all the food they 
would like to buy at such attractive terms. 

And almost everybody who has an electric 
refrigerator has had the experience of impatient 
waiting for more ice cubes. 

The salesman who comes back with a second 
electric refrigerator has something to sell which 
will supply a definite need—a want which has 
probably become articulate in the user’s mind. 


He is equipped with facts and figures to show 
the savings which might be made possible through 
quantity purchases of food and subsequent storage 
in a second (or a larger) electric refrigerator. 

He does not need to sell the housewife on its 
added convenience. And he has a ready entree. 


Specialized Equipment 


As new and more specialized types of electric 
refrigerators are developed, the possibility of sell- 
ing another unit to a user becomes larger. 

The ice-maker, which was developed at first 
chiefly for use by institutions and large food serv- 
ice establishments, is now being installed in 
homes. The room cooler is another item which 
can be taken to an electric refrigerator owner. And 
more new types of refrigeration equipment will 
follow. 

More attention has been paid to users of elec- 
tric refrigeration this year than ever before. It 
seems logical to believe that this attention will be 
increased, rather than diminished, in the future. 
For the user is not only an aid to further sales to 
new prospects, but provides a potential market 
for additional refrigeration equipment. 


GLEANINGS 


FROM RECENT PERIODICALS 


knows on the telephone, and get her opinion on | 
the value of an electric refrigerator. 

Testimonial letters are collected from users | 
when salesmen make trips to present the latter 
with little thank-you gifts, such as market memo | 
pads. 


It has been the experience of specialty selling | 
organizations, which have gone about the business 
of using the user in extensive fashion, that the | 
salesman who has placed an electric refrigerator in | 
a home is most welcome when he makes a return | 
visit. 


ECOND sight is given to no one, and to predict what is | 

going to be invented in the course of the next decade 
and to forecast what industry is to make substantial and | 
profitable strides in that period is obviously impossible. | 
Nevertheless, common everyday powers of observation will | 
assist most people in forming an opinion. One of the most 
logical fields in this respect, it would seem, is the electrical | 
refrigeration business. | 

The domestic refrigerator is of comparatively recent | 
origin, less than 100,000 being in use prior to 1925. Last | 
year slightly over 1,000,000 were manufactured and there are | 
but 3,500,000 electrical refrigerators in use in this country, | 
or in the ratio of one for every seven homes that are wired | 
for electricity. The idea of preserving food by cooling is 
not new, but the commercial value of coolness is something | 
that is not commonly appreciated. Man has been accus- 


| tomed to the comfort of heat in cold weather, but he has 


never had the comfort of coolness in hot weather. 

This development has radically altered the sales of some 
industries and as it is developed it may alter the sales of | 
many more. One of the largest American trunk lines has | 
reported a substantial increase in its railroad passenger 
traffic this year, while its competitors were losing business, | 
merely because it has cooled the air in some of its trains by | 
electric refrigeration. Ten years ago the American public 


| was not disposed to attend the theater or the movies in| 


Friendly Reception 


Pride of possession, actual realization of the 
savings made possible by proper refrigeration, 
confidence in the ability of the newly acquired | 
refrigerator to protect the family’s health, and | 
appreciation of its convenience all make the new | 
owner of an electric refrigerator quite friendly 
toward the salesman who was instrumental in | 
getting it into her home. 


Ae a 
Distributors and dealers who have companion | 


merchandise to sell have capitalized considerably | 
upon this fact. They have learned that a salesman | 
who has put one satisfactory appliance into a 
home has half his battle won when he returns) 
with another. 


Having done that home a good turn, having | 


equipped it with a product that gives good service, 
his ready entree to the home is assured. 


i 


hot weather, but since then the practice of artificially cool- | 
ing such establishments has largely overcome this objection. | 
It is conceivable that the practice of taking vacations in | 
the summer may be altered considerably when artificial 
cooling of business offices becomes the general thing. It is 
conceivable that food consumption might be considerably 
increased when people work in cool offices, live in cool 
homes, and dine in cool restaurants in the summer. The 
collateral advantages of artificial cooling are numerous and 
the progress of this industry is one that doubtless will 
provide plenty of speculative opportunity in the next decade 
or two.—Forum. 


‘-— Telegraph is glad to note in its news columns and 
to make comment herewith upon the very excellent 
showing made by the Nashua Electric Refrigeration Bureau 
during the several months of its existence. The Bureau mod 
received official recognition from the state heads as the 
first to achieve its quota of sales, and away ahead of the 
time limit. This is a direct tribute to the energetic work 
of the several sales forces, and the effectiveness of the ad- 
vertising which has backed their efforts. The goal would 


aot have been achieved if these sales forces, as component 
parts of the Bureau, had been content to sit down and 
bewail depression. Business comes to those who go after 
it—Nashua, N. H., Telegram. 


An Editor 


Buffalo . 


Although Buffalo is in the sovereign 
and reputedly civilized state of New 
York, and although the word “frontier” 
is usually associated with the sparsely 
settled Far West, Buffalo has something 
of the air of the frontier town. 

It is not a city of frills and furbelows. 
True, a few notable examples of civic 
and commercial architecture, such as 
the new city hall, and the Courier-Ezxz- 
press building, are rearing their heads 
above the sombre rows of brick store- 
buildings and warehouses which com- 
prise the business section. 

There is even an obelisk. 

But most of the business district has 
been constructed for the purpose of 
trading and profit-making. 

Beauty and art, to the pioneers who 
built Buffalo, were entities with which 
the Old World was concerned. The 
New World had an empire to build, a 
frontier to advance, 


True to its purpose, Buffalo’s 
business district is busy. Trade is 
not stagnant; it is moving, and fast. 
At present the merchants of the 
town are running wild on price- 
selling. 

“Dollar day” is now “77 cents 
day.” 

Everywhere one sees lurid posters 
with huge figures proclaiming the 
cheapness of the goods on sale in- 
side. (Profits, we’ll wager, are be- 
ing trampled underneath in the mad 
scramble for volume). 


Trucks rumble’ through the 
streets at dangerous paces. Goods 
are moving, and being moved. 
Business must be good. 


Like the typical frontier town, Buffalo 
affords one plenty of opportunities to 
spend money on commercialized amuse- 
ments. 

Theatres, ranging from playhouses, 
which offer excellent drama produced 
by ‘on tour” Broadway companies, down 
through the various grades of movie 
houses to prosperous burlesque shows. 

There are dance halls galore, includ- 
ing the taxi variety, and various arenas 
which house athletic contests. 

It is a town motivated and toned by 
Saturday night payrolls. Cash and carry. 
Yer pays yer money an’ yer takes yer 
choice. 


Billboard posters announce to 
visitors that Buffalo has the second 
largest Polish population of any city 
in the United States. 

And that fact indicates that there 
is probably plenty of action in 
Buffalo, for transplanted Polish 


Stories of Interesting PLACES in the Refrigeration Industry 
By GEORGE F. TAUBENECK 


on Wheels 


is indicated by the fact that there is 
a Statler hotel there. 

A civic auditorium houses most of the 
conventions within its ample bosom. 

A somewhat antiquated armory, which 
bears a resemblance to a high school 
building both inside and out, is next in 
line when more than one convention is 
in session in Buffalo at one time. 

The Buffalo Statler has one room 
which you shouldn’t miss. It’s the 
library on the mezzanine floor. 

Walls lined with books, of course, and 
an intelligent selection, at that. A hushed 
atmosphere. Large oil portraits at each 
end of the room. Tables, chairs, and a 
profusion of reading lamps. 

The solitary lighting fixture is a globe, 
decorated, in that ancient, highly em- 
bellished cartography which is so popu- 
lar today, to represent the world. 

Here is a haven of culture—or at 
least the atmosphere which such a 
haven should have—in the midst of a 
noisy, busy, workaday industrial city. 

Also surprising is a typical Bostonian 
bookshop, with the proprietor smoking 
and reading in a back room and refus- 
ing to come out of his den to make a 
sale unless one insists upon it. 


A casual impression this is, to be 
sure. And perhaps unjustified. 


But it seems to me that the name, 
“Buffalo,” fits. 

Big, shaggy, powerful, rough, 
constantly on the move, Buffalo is 
pounding away at the business of 
eating and sporting and living. 

It is a magnificent animal. 


Near Buffalo is Niagara Falls, mecca 
for hinterland honeymooners, home of 
superpower and shredded wheat, popu- 
lar vacation resort. 


Also near Buffalo, 18 miles distant, to 
be exact—is East Aurora, home of the 
Roycrofters and of Elbert Hubbard. 


The latter, now dead, was the potent 
publicist who conceived the Larkin 
Plan merchandising idea, wrote A 
Message to Garcia and Little Journeys 
to Homes of the Great, sought to in- 
troduce the bold, black, ornate William 
Morris school of printing into the 
United States, published the militant 
Philistine and Fra magazines, wrote 
advertising copy for Chalmers motor 
cars, Lowe Bros. paints, Webster’s (G. 
& C. Merriam) dictionaries, Steero bouil- 
lon cubes, Kalamazoo vegetable parch- 
ments, Steinway pianos, Stetson hats, 
Armour meats, Goodrich tires, Bur- 
roughs adding machines, Coward shoes, 
and Wrigley’s chewing gum, and found- 
ed the little colony of artisans known 
as the Roycrofters. 

Inasmuch as this is a travel kolyum 
and not, therefore, the place for bio- 
graphical material, we'll say no more 
about Elbert Hubbard, much as we feel 
like it. 


usually like excitement. 


That Buffalo is a good convention city | 


But had Buffalo done no more than 


| furnish The Fra with stamping grounds, 


it would still be an interesting city. 


Letters from Readers 


One Quinn to 
Another 


Bertrand M. Lewis, Inc. 
General Electric 
25 Croton Ave. 
Ossining, N. Y. | 
Oct. 8, 1931. 
Editor: 

Please send to us, if you have them | 
on hand, together with bill for same, | 
about 20 copies of the ELEctric Rerric- | 
ERATION News for Sept. 30, 1931. 


You know, of course, our reason for | 
ordering these copies to _ distribute | 
among our salesmen, in order that they | 
may read T. K.’s answer to Professor | 
Conrad. This reply will undoubtedly | 
serve to give salesmen throughout the 
country a clearer appreciation of their 
important standing in the commercial 
and educational world. I appreciate the | 
article very much and am glad to see | 
it placed in your worthy medium. | 

C. E. QUINN. 


Here’s a New Angle 


| 
| 


Modern Refrigeration Company 
Belleville, Ill. 
Oct. 5, 1931. | 
Editor: 


I just read Mr. T. K. Quinn’s answer 
to the attitude of a college professor in 
regard to specialty selling, and am won- 
dering if Professor Lawrence H. Con-| 
rad has given any thought to the large 
number of college students who are now 
active in different house-to-house cam-| 


paigns and thereby enabling themselves 
to pay their way through college. If he 
will take the trouble of checking up on 
this, he will find many college educa- 
tions are paid for through house-to- 
house selling campaigns. 
Juuius F. Se, 
President. 


More News About 


I would like to see more news about: 


Engineering information and new 


products, advertising—C. B. Herbert, 
Kansas City, Mo. 
Copeland, Kelvinator, Frigidaire - 


Gordon Bleich, 1219 Norfolk Ave., Nor- 
folk, Nebr. 


Air conditioning, cooling of offices and 
shops, also railway cars—G. H. Hodgs- 
kiss, 400 W. Madison St., Chicago, Il. 


Service hints and compressor con- 
struction—W. J. Wilderman, 4028 47th 
Ave., S. W., Seattle, Wash. 


Earnings of the Frigidaire Corp. 
Earnings of refrigerator division of G. 
E.—Wm. A. Schmid, Jr., 3515 Middleton 
Ave., Cincinnati, Ohio. 

West Coast—W. J. Seroy, 116 Broad- 
way, Oakland, Calif. 


Sales tactics—W. L. Howlett, Refrig- 
eration Sales Promotion Dept., Westing- 
house Electric & Mfg. Co., Mansfield, 
Ohio. 

Absorption refrigerators—T. B. Terry, 
Dayton, Ohio. 


Water coolers — Boston Filter Co., 


|Charlestown, Mass. 


Commercial—C. L. Ditto, Box 308, 


Clearwater, Fla. : 
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RENTAL PLANS SPUR 
SALES IN SIX CITIES 


Hecht Bros. in Baltimore 


BALTIMORE—Hecht Bros. has adopt- 
ed a two-fold plan of selling which is 
enabling the organization to swell its 
sales of electric refrigerators. 

The two-fold plan is the rental plan 
and the 25-cents-a-day plan. Hecht Bros. 
was the first organization in this city 
to adopt the rental plan on electric re- 
frigerators. 

In operating this plan the concern 
requires that the person renting the re- 
frigerator pay a small installation charge 
before the box is delivered to the home. 

The rental charge is 20 cents a day 
for as long as the refrigerator remains 
in the home under the rental agreement. 
When a renter decides to purchase 
the box, every penny of rent is credited 
to the account, and the customer then 
continues to pay for the refrigerator at 
the rate of 25 cents a day. 

The other plan at Hecht Bros., is buy- 
ing an electric refrigerator on the 25- 
cents-a-day basis. The customer con- 
tinues to pay at this rate until the box 
is paid for. 

Hecht Bros. offers six electric refrig- 
erators—Majestic, Norge, Servel, Mo- 
hawk, Dayton, and Gibson—under the 
plan. 


Krauss in New Orleans 


NEW ORLEANS—The Krauss Co. de- 
partment store has announced the open- 
ing of a new electric refrigeration de- 
partment featuring the Majestic refrig- 
erator. 

This store has introduced to New Or- 
leans the refrigerator rental system by 
which electric refrigerators may be rent- 
ed for as low as 15 cents a day for the 
smallest household unit, 25 cents for the 
medium and 30 cents a day for the larg- 
est household size. 

The department is in charge ef Bob 
Ham, formerly in charge of the refrig- 
eration department of the Maison- 
Blanche store. 

A group of refrigerators are placed 
conveniently on each of the four floors 
of the store, with atttendants in charge. 


Gimbel Bros. in Philadelphia 


PHILADELPHIA — Gimbel Bros. de- 
partment store is using a merchandis- 
ing plan for the sale of Norge, Univer- 
sal, Copeland, and Mayflower refrigera- 
tors, whereby no down payment is nec- 
essary on the part of the customer on 
refrigerators up to $200. 

This 25 cents a day is deposited by the 
customer in a “Meter-ice” attachment. 

The store makes no charge for deliv- 
ery within its regular automobile de- 
livery routes and there is no charge for 
installation where outlets are available. 
Once each month the store collects the 
customer’s deposits, crediting them to 
his account. 


Famous-Barr in St. Louis 


ST. LOUIS—Famous-Barr Co., St. 
Louis’ largest department store, reports 
that it is doing the largest electric re- 
frigeration business in its history since 
the company adopted the Meter-ice pur- 
chase plan. 

Electric refrigerators offered to the 
patrons of the company are: Westing- 
house, Copeland, Universal, Mayflower 
and Apex. No down payment is required 
on any electric refrigerator up to $225. 
Collections are made each month and 
when the refrigerator is fully paid, the 
meter is removed and a bill of sale 
issued, 


May Store in Baltimore 


3ALTIMORE—The May Co. depart- 
nent store, which is one of the several 
perated by the May Department Stores 
‘o.,, is successfully selling electric re- 
rigerators on the “Meter-ice” plan. This 
oncern is the only establishment in 
his city selling refrigerators on this 
ian. 

Customers are permitted to select any 
efrigerator carried, priced up to $225. 
he refrigerators handled by the store 
nelude the Majestic, Copeland, Servel, 
\pex and May Cold. No down payment 
3 necessary. Furthermore, there are no 
nstallation or delivery charges. 


Johnson & Lawrence in Providence 


PROVIDENCE, R.I.—Johnson & Law- 
in, neighborhood retailer of the Ma- 
estic electric refrigerators, has stimu- 
ited business by advertising a rental 
ervice, whereby home keepers may rent 
refrigerator for $1.50 a week. 

If the home keeper hires the item for 
t months, it automatically becomes the 
roperty of the hiring party. 


May Store in Cleveland 


CLEVELAND—tThe May Co., depart- 
ment store has announced the adoption 
of the “Meter-ice” plan of electric re- 
frigeration payment. 


SWEEPSTAKE WINNER BUYS 
G. E. REFRIGERATOR 


WILLIAMSVILLE, N. Y.— Clarence 
Batt, part owner of the winning $800,000 
Irish sweepstake ticket last spring, took 
part of his earnings and purchased a 
General Electric refrigerator and an 
electric range. 


On the Skyline 
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New Frigidaire day and night sign. 
* . 


FRIGIDAIRE SIGN TOWERS 
155 FEET AT PITTSBURGH 


PITTSBURGH—A new luminary has 
come to Pittsburgh’s skyline and it is 
one of the brightest of the commercial 
meteors that flash nightly above this 
city. 

The new electrical spectacular is the 
daylight and dark sign of Frigidaire in 
the Schenley Park section. Surrounded 
by beautiful Schenley Park, Forbes 
Field, Cathedral of Learning, Carnegie 
Library, Carnegie Museum, Schenley 
Hotel, Syria Mosque and other civic and 
cultural institutions, the sign is the only 
one in the section and rises 155 feet into 
the air. Its message is easily read from 
all the highways leading into the section 
and by the thousands of people at- 
tracted to the center by conventions 
and athletic events. 

It is Neon lighted and at night be- 
gins with a colorful sunburst, which 
shoots one of its many blazing rays to 
the top where the word “Frigidaire” is 
flashed in red, blue and yellow. “Ad- 
vanced Refrigeration” is the second 
message, emblazoned in green, and then 
white lamps spell out the words, “Gleam- 
ing White Porcelain.” Below, red tubes 
proclaim the “Three-Year Guarantee.” 
Along one side is an illwminated ice tray 
from which brilliant ice cubes fall, again 
forming the trade name “Frigidaire.” 

An elevator runs the full length of 
the sign tower and a private telephone 
system connects all sections to the con- 
trol room below. 

The sign is part of the Pittsburgh ad- 
vertising program of the Suburban Elec- 
tric Development Co., Frigidaire dis- 
tributor for this section of the country. 


CARRIER SPEAKS ON AIR 
CONDITIONING AT MEETING 


PITTSBURGH, Pa.—wWillis H. Car- 
rier, past president of the American So- 
ciety of Refrigerating Engineers and a 
leading authority on air conditioning, 
addressed the Pittsburgh Chapter, 
American Society of Heating and Ven- 
tilating Engineers at its first fall meet- 
ing of the season, Oct. 6. 

He told of the work being done by the 
society at its research laboratory in the 
United States Bureau of Mines here 
and explained air oonditions and their 
effect on health and comfort. 

He also explained what has been done 
in the cooling of theaters and public 
buildings. 


DEALERS ATTEND MEETING 
OF ICE-O-MATIC FORCE 


CINCINNATI—(UTPS)—The Harten- 


Knodel Distributing Co., distributor for 
Ice-O-Matic refrigerators, held its first 


Williams Ice-O-Matic convention § re- 
cently. Forty dealers attended. 
Elmer Compton, treasurer, was in 


charge of the convention. Fred TeBeau, 
engineer of the Williams Oil-O-Matic 
Heater Corp., gave an address on the 
various phases of the Ice-O-Matic re- 
frigeration work and‘its sales policies. 


DENVER SHOW OPENS 
WESTERN EXHIBITIONS 


DENVER—The first electric refriger- 
ation show opened here Oct. 1 at the 
Cosmopolitan hotel under the sponsor- 
ship of the Electrical League of Colo- 
rado. 

The opening of the Denver show 
marked the beginning of a series of 25 
joint exhibits, cooperatively financed by 
distributors, dealers, and public utility 
companies in Colorado, Wyoming and 
New Mexico, which were held during 
Electric Refrigeration Week, Oct. 3 to 10. 


Eight Dealers Enter 


All expenses of the Denver show were 
borne by the eight participants show- 
ing models there: B. K. Sweeney, Inc., 
General Electric; Columbia Stores Co., 
Mohawk; Auto Equipment Co., Norge; 
Frigidaire Sales Co., Frigidaire; Inter- 
mountain Appliance Co., Westinghouse; 
Moore-Bird & Co., Majestic; Winter- 
Weiss Co., Servel; and Public Service 
Co. of Colorado, Kelvinator. 

To stimulate interest in the Denver 
show, each of the participating distribu- 
tors gave away two certificates, worth 
$25, as a down payment on their refrig- 
erators. 

Pre-show interest was stimulated by 
Colorado dealers through full-page news- 
paper advertisements and national ad- 
vertising. 


Addresses on Program 


The Public Service Co. of Colorado 
contributed 36 full-size billboards, 12 of 
which were lighted. 

Addresses by Dr. B. B. Jaffa, Denver 
physician, and Mrs. Clara B. Davis, home 
economics expert, emphasizing the im- 
portance of proper refrigeration every 
month of the year, added to the Denver 
show. 

The present campaign will be followed 
up by a series of radio programs to be 
given over various stations throughout 
the region. 


MERCHANT & EVANS ISSUES 
FOLDER ON INSTALLATIONS 


PHILADELPHIA—Merchant & Evans 
Co. has issued a six-page folder, 11x8% 
in. when folded, advertising its complete 
line of “M. & E.” electric-automatic re- 
frigeration for domestic, commercial, 
apartment, institutional, and _ special 
purposes. 

The front cover page in light blue | 
throws out in relief a halftone of an 
apartment structure which the com- 
pany equipped with refrigeration 
throughout. 

The second page is devoted to a group 
of buildings, in halftone, 17 in all, in the 
Philadelphia territory, M. & E.-equipped. 
Other notable buildings in the territory 
in which installations have been made, 
likewise appear on other pages. 

Cuts of M. & E. mechanisms with 
brief explanations; a general descrip- 
tion of the M. & E. multiple hook-up 
with blue print reproduction and illus- 
trations of various refrigerator, freezer 
and water cooler models aid in making 
up the text and art. 

On the last page appears a view of the 
Merchant & Evans Co. plant interior 
at Lancaster, Pa., and a halftone of the | 
front elevation of Hahnemann Medical | 
College and Hospital, Philadelphia, | 
which is M. & E.-equipped. 


—____— 


POTATO PRICES DOWN BUT 


MAINE G. E. SALES GO UP 


PRESQUE ISLE, Me.—Who would | 
think that the price of potatoes would | 
be considered as an important factor | 
in the sale of electric refrigerators? | 

Such is the case in Aroostock county 
here in Maine where the Maine Public | 
Service Co. operates five widely scat- | 
tered stores. 


Virtually the entire coun- | 
ty is dependent upon the tuber market. | 

Despite the fact that the market for | 
potatoes is weak, this utility announces | 
that sales of G. E. refrigerators in that 
territory are 25 per cent greater thus | 
far this year than they were during the | 
same period in 1930. 

Through the efforts of General Man- | 
ager L. W. Alline, and Commercial Man- | 
ager H. K. Graves of the utility, almost | 
3 per cent of the domestic meters in 
the county have been sold so far this 
year. 

In the utility company’s showroom a 
booth has been constructed in which 
are placed various electrical appliances 
and around the walls are listed more 
than 300 G. E. owners. 


PRESIDENT OF RADIO COMPANY 
BUYS KELVINATOR 


MIAMI, Fla.—lInstallation of a De- 
Luxe model 14 Kelvinator has been 
made in the newly remodeled winter 
home of William Sparks on Miami 
Beach. Mr. Sparks is president of the 
Sparks-Withington Co., manufacturers 
of Sparton radios, at Jackson, Mich. 

The sale and installation was made 
by the F. J. McGinnis, Inc., Kelvinator 


distributor for southeastern Florida. 
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FROM THE sTART/ 


‘Ke Type KC capacitor-motor for 
modern refrigerator drive has scored 


from the start on brilliant, “care-free” 
9 . 


performance. Its reliability — achieved 
through radical simplicity of design is 


unquestioned. 


If you want a proved motor — one in 
which wearing parts have been reduced 
to the absolute minimum ~— one that is 
unusually quiet in operation and trouble- 
free—write the G-E Type KC capacitor- 


motor into your 1932 specifications now. 


Minimizing motor-service problems is 
part of the G-E motor-specialists’ job; 


ask them to cooperate with you. 
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GENERAL ELECTRIC 
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Little Stories of Interesting Little Stories of Interesting 
PEOPLE THE EXPANSION VALVE IDEAS 
In the Refrigeration Industry In the Refrigeration Industry 
. By George F. Taubeneck 


‘Names’ and Motives 


William Cornell Casey, the social psy- | 
chologist recently lured from young 
Robert Maynard Hutchins’ University | 
of Chicago to talkative Nicholas Mur- | 
ray Butler’s Columbia University, de-| 
clares that the “old-fashioned virtues,” 
the maxims and the proverbs, the ideals | 
and the abstractions, are as meaning- 
less to most men as the names 
Poictesme, Perdigon, and Storisende. 

He will tell you that all of us have 
a vocabulary of “names” drilled into us | 
during childhood, that we react very | 
definitely to each of these “names” ac- 
cording to the ways and manners in 
which we have been “conditioned” (as- | 


sociation of an “act” with a “name”) | 
to them, and that these common 
“names” are associated with so many | 


different things that they have lost any 
semblance of exact meaning. 


Like Socrates, Bill Casey will con- 
found you by asking you questions, 
by making you contradict yourself 
with your answers. 


He will begin, for instance, by 
asking you to define “love,” or 
“liberty,” or “thought,” or ‘“‘patriot- 
ism,” or “faith,” or “integrity.” 


Taking your answers to his questions, 
he will show you that “patriotism,” to | 
one man, means observing the Volstead | 
Act, because it is the law of the land. 

To another man, “patriotism” means | 
a moral obligation to violate the Vol- 
stead Act, which he believes to be “un- | 
patriotic’ because it does not seem to 
be in accordance with the fundamental 


principle of our nation’s founders 
“liberty.” 
One man will preach international 


leadership in the name of “patriotism.” 
Another will be equally vehement for | 
the cause of isolation, evoking the 
same sacred name. 


And so it goes. Men act in re- 
sponse to certain stimuli. Likely as 
not, they themselves do not know 
the real reasons for their actions 
(Owen D. Young recognizes this— 
says he “plays hunches”’.). 

But the average man, not so wise 
or so candid as Owen D. Young, 
tacks “names” onto his actions. 

These ‘‘names” are words which 
have always been associated with 
“good” and “right-doing.” 


Thus it was that 
tries in the recent World War (or any 
other war, for that matter) had God on 
its side, and was fighting for Him 

Men, 
“conditioned reflexes” 


unconscious of the system of 
(habit response to 


Why John Keeps Smiling 


Among the most scenic of many spots of interest around the Kelvinator 


plant is this corner of the sales promotion department. 
secretary to John Garceau. Mildred recently 


is pretty Mildred Bernard 


Reigning there 


broke scores of Kelvinator hearts by promising to love, honor, and obey. 


In other words, the “copy-book vir- 
tues” are untrustworthy as guides to 
achievement because they have no exact 


| equivalents in action. 


Eight hours, four yards, two pounds 


these are “names” for definite measure- | 


ables; they have exactly the same mean- 
ing for all men. 

But such “names” as efficiency, en- 
thusiasm, loyalty, hard work, and per- 
severance mean many different things 


to many men. 


each of the coun- | 


a snecific stimulus, initiated by an ac-| 


cidental association of events and 
naiues) which they have been accumu- 
lating since babyhood, tie up their ac- 
tions with such “names” as “home,” 
and “family,” and “country,” 
mon good,” and “advancement of man- 
kind,”—-which, they have been taught, 
are the motives of a “good” 
“honorable” man 


The Success Formula 


An interesting example of the manner 
in which “good names” are tacked onto 
actions which really had their origin 
in some event which may have hap- 
pened in childhood is Dr. Casey’s elu- 
cidation of the “success formula.’ 

As boys, we are told the 
which supposedly make for 
Perhaps the least common denominator 
of all success formulas is: “Work hard, 


qualities 


success 


save your money, and don’t drink.” 
Yet you know and I know, Casey 
points out, that there are thousands of 


sober, industrious, and thrifty men in 
the United States who lead lowly and 
obscure lives from youth to senescence 
Ben Franklin's 
and do 
Richard's ad- 
and still re- 


One can memorize 
Poor Richard's Almanac 
best to put Le Bonhomme 
into daily practice 
main a water-carrielr 


one’s 


vice 


Because we all have been ‘‘condi- 
tioned” to believe that industry and 
sobriety and patience comprise the 
Open Sesame to the Land of Heart's 
Desire, those who have achieved a 
modicum of success almost invari- 
ably attribute their good fortune to 
the persistent practice of industry 
and sobriety and the rest of that 
family of “names.” 

Actually, Casey avers, a man’s 
success has likely been due to a 
combination of internal and external 
factors which the successful man 
innately senses, but which he does 


not “name.” 
Moreover, “industry” to one man may 
mean eight hours of labor—an “honest 
day’s work.” To an Edison, “industry” 
may signify 20 hours of toil 


and “com- | 


and an 


Individuals may scale the heights by 
entirely different routes; their methods 
may be directly opposite. Yet they will 
use the same “names” in reciting their 
success formulas. 


In the words of the popular song, 
“it all depends on you.” And to re- 
sort to a copy-book maxim, “each 
man must work out his own salva- 
tion.” 


You can say that you are indus- 
trious, and efficient, and foresighted 
—and God bless you. But it will 
take your own special brand of in- 
dustry, and efficiency, and foresight 
to help you make money in 1932. 


The depression will be lifted, not 
by magic words or “names,” but by 
the hard thinking and applications 
of that thinking done by scores of 
individuals working things out for 
themselves in their own way. 


Thus saith the learned doctor. 


How To Be Successful 


How did we ever get started on this 
psychological exploration? Don't blame 
us— it’s all the fault of Wilson T. Orr, 
who addressed the convention of the 
National Restaurant Association in 
Buffalo last week 

If Prof. Casey has the right dope, M1 
Orr's speech was just so much wind. 

During the sessions of this convention 
many suggestions were made which a 
restaurateur could actually incorporate 
into his system or put into his menu 
Of these you will hear in the Nov. 1 
issue Of REFRIGERATED Foop News 

But Mr. Orr reduced all problems of 
restaurant-keeping to the human equa- 
tion, and proceeded to solve that ab- 
struse polynomial by cataloging a com- 
prehensive list of “names” of the qual- 
ities which are generally considered to 
make for success 

If Columbia's new social psychologist 
(Dr. Casey) is himself just a bag of 
wind, then Mr. Orr's collection of suc- 
cess qualities may be valuable. Just in 
case, we present them herewith: 

Physical qualities: General health, 
vigor, health radiation 

Vocational 
knowledge, 
system and order, 


qualities Professional 
operative skill, cleanliness, 
personal efficiency, 


personal interest, business enthusiasm, 
business loyalty, business acumen, pro- 
ductiveness, thoroughness, accuracy, 
dispatch, industry, punctuality. 


Moral qualities: Honesty, sincerity, 
altruism, charity. 

Character qualities: Ambition, cour- 
age, competence, determination, econ- 
omy, optimism, perseverance, self-re 
spect, loyalty, cheerfulness, sympathy, 
enthusiasm 


Qualities of breeding: Good manners. 
poise, dress, address, general culture. 
civility, affability, cordiality, hospitality, 
refinement, grace, tact, dignity, cour- 
tesy, modesty, self-control. 


In concluding his talk, Mr. Orr 
quoted a maxim attributed to Napo- 
leon, a maxim which possibly has 


merit in times like these. Said 
Napoleon: 

“When in doubt, attack.” 
What People Resent 
Continuing in the same vein, Dr 


Harry Myers of Dayton told the restau- 


rateurs that there are just two things 
wrong with human beings, and these 
two things are the chief obstacles in 
their path toward progress 

The two chief weaknesses of most 
people, according to Dr. Myers, is that 
they resent the new, and resent criti- 
cum 


These two flaws in homo sapiens are 
related. People resent criticism because 
it implies change, something new, some- 


thing different. And they resent the 
new because it implies criticism of the 
old ways they have been following, and 
thus criticism of themselves. 


One of the most difficult situa- 
tions an executive can get himself 
into, declares Dr. Meyers, is that 
which arises when he attempts to 
change a system, introduce a new | 
method, revise a procedure. 

Upsetting the apple-cart, he says, | 
requires both strength and gentle- | 
ness. 


Illustrating this last point he quotes 
Robert Ingersoll: 

“Nothing discloses real character like 
‘he use of power. It is easy for the 
veak to be gentle. Most people can | 
year adversity, but if you wish to know 
vhat a man really is, give him power. 
That is the supreme test. 

“It is to the glory of Lincoln that, 
laving almost absolute power, he never 
ibused it, except on the side of mercy.” 


bo 


Love’s Labor Lost 


George Cullen, Kelvinator publicity 
lirector, is a man who usually is run- 
ling under a full head of steam. George | 
called us up the other day, and his 
voice fairly tingled. There was a real 
tory out at the Kelvinator plant, he 
said, and he didn’t want us to miss it. | 

Knowing that George can smell news 
is far away as a brunette wife can 
pot a blonde wisp of hair on hubby’s 
apel, the Valve did a Barney Oldfield 
sut Plymouth Road. 

Sure enough, there was a story. It 
vas, in fact, a flabbergaster. Mr. Cullen 
ind the accommodating John Garceau 
ishered me with great pomp (consider- 
ng the circumstances) into a place 
vhich looked like the stock room of a 
variety store in the middle of the 
Shristmas rush. 

In that room were more than 30,000 


inswers to the Kelvinator Comparison | 
| 
| 


Jontest. 
With these letters came an amazing 
issortment of dolls, model refrigerators, 
ieedlework, hand paintings, etchings, 
Ainiature window displays, and what- | 
10t (there’s a useful word)—all calcu- | 
ated to attract favorable attention to | 
he contest letter submitted therewith. | 
Cleverest of this motley assortment is | 
1 board on which were ranged checker- | 
board rows of tiny metal posts. 
Vertically, these rows are lined up| 
underneath the names of several promi- | 
nent makes of electric refrigerators. | 
Horizontally the rows are placed along- | 
side the points in Kelvinator standard | 
rating scale. 
If you want to know how a particu- | 
lar refrigerator meets this Kelvinator | 
scale, you simply touch each of the} 
posts in that particular row with an 
attached metal piece on a flexible cord. 
That act establishes a circuit, and rings 
a bell. 
If that 


refrigerator does not, in the 


|} contestant’s opinion, measure up to the 
| requirement 
| post, the bell will not ring. 


denoted by a particular 


There was a 
satellite boats. 


lighthouse, with some 
There was a delicately | 


|embroidered pillow. There were printed 
| books, leather bound and gold stamped. 


One answer was submitted in poetical 
form—or rather, it rhymed. One was 
printed and framed, like a wall motto. 

Another contestant submitted an 
answer enclosed in a model for a radi- 
cal departure in household electric re- 
frigerator cabinets—an idea, by the way, 
with some merit 

A coal miner decorated his answer 
with semi-cartoon pen-and-ink illustra- 
tions. And he offered, were he to win 


Heap Cute-um Contestant 
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La Shouse, 19-year-old Chippewa Indian maiden, submitted one of the 
30,000 entries in the Kelvinator comparison contest. 


the first prize, to work a year gratis 
for the Kelvinator Corp. 


A small boy enclosed a note, propos- 
ing to “divvy up” with the judges if 
they would select his answer. 


The interesting thing about all 
these big ideas is that, like flowers 
that bloom in the spring, tra-la, 
they had nothing to do with the 
case. 

Prizes were offered for the best 


letters. Anything which accom- 
panied these letters was deemed 
irrelevant. 


If the letter itself was prepared 
in a fancy manner (like those with 
hand-painted illustrations, or the 
ones printed and bound in leather) 
it was copied by a typist, to pre- 
vent the art from unduly influencing 
the judges. 

But from the heterogeneous as- 
sortment of added attractions the 
Kelvinator sales promotion depart- 
ment should glean some nifty ideas. 


* ok + 
. 
Lo! The Indian! 

Mary Slater, whose Indian name is 
“La Shouse,” 19-year-old member of the 
Chippewa tribe in the Turtle Mountains 
of North Dakota, is one of those en- 
tered in the Kelvinator comparison 
contest. 

The “La” in Mary Slater’s Indian 
name indicates French influence. The 
Turtle Mountains, habitat of the Chip- 
pewas, border a part of Canada popu- 
lated by French Canadians. 

She has attended the Bismarck Indian 
School for Girls for 12 years. A fine 
athlete, she is a star member of the 
basket ball and track teams there. As 
a high jumper, she once came within 
two inches of the world’s record for 
women. She is also one of the best 
tribal dancers among the Chippewas. 

Mary turned her contest letter in to 
Walter G. Renden, manager of the 
North Dakota Power & Light Co., a 
part of the Northwestern Public Serv- 
ice Co., of Huron, N. D. 

Manager Render is an authority on 
Indian lore. He has aided excavating 
parties from Harvard University and 
the Field Museum of Natural History of 
Chicago, and possesses an outstanding 
collection of Indian implements and 


| rare curios. 


* * * 
Cavalier History 
Last spring the “Expansion Valve” 


carried a story about R. T. Frazier, vice 
president of the refrigerator division of 


|the Tennessee Furniture Corp. 


Mr. Frazier was one of the executives 
we saw at play at the Essex Country 
club across the line in Canada, follow- 
ing a meeting of the refrigeration divi- 
sion of the N. E. M. A. in Detroit. 

We have said little, however, about 
his company. 

Among the products of the Tennessee 
Furniture Corp. are Cavalier electric re- 
frigerators. 

Inasmuch as the manufacture and 
sale of these electric refrigerators has 
been conducted rather quietly and near 
the home grounds up to now, not a 
great deal has been said in the in- 
dustry about the company and the job 
it is doing 

We are glad to present herewith a bit 
of background and information to sup- 
ply that lack 

The parent company of the Tennessee 
Furniture Corp. was the Odorless Re- 
frigerator Co., successor of the Keyser 
Mfg. Co., which was founded in 1895. 
Ever since that date refrigerator cabi- 
nets have been produced by the succes- 
sive operators of that concern. 

In 1915 the Odorless Refrigerator Co 
purchased two Chattanooga furniture 
companies, the Acme Furniture Co 
and the Loomis & Hart Furniture Co. 
Exclusive sales outlets were established. 

At that time the Odorless Refriger- 
ator Co. was selling about 10 per cent 
of all the ice refrigerators manufac- 
tured in the United States, according to 
Mr. Frazier. 

Furniture sales by Acme and Loomis 
& Hart represented about 1.2 per cent 
of the industry total. In 1921 the three 
companies were consolidated into one 
corporation 


“It seemed to us that there was 
a much greater possibility for 
growth in the furniture end than 
there was in the refrigerator end,” 
says Mr. Frazier. 

“When that growth should be ob- 
tained, we expected that the fur- 
niture end of the business would 
greatly outweigh the refrigerator 
end, so we chose the name, “Tennes- 
see Furniture Corp.,’ in anticipation 
of this development. 

“As a matter of fact, our refrig- 

(Concluded on Page 11, Column 1) 


A 
% 
3 


Seana ae ‘ Le late PS . ah Mie. ae 1 2 ¥: va oa cay ca _ ‘. ii -. ne is a =f. ot ed ogg a Lares: ea Ta Le! ih. 7 a A eee 4 del a al r, eG > 
GRETA SF GOS. Suey cama Menem Eve Are a gh em neem Mane A a GEENA MERION ere BE Sys ree = nec yO eal gg NPR NL ml Or EUs PR ee mer eau ets, Fe oe a a terete oy) AE RS ie a Ri I a a. Ly eR 1 OR Ra OG ee eer bah St 
Pe SMe eh, ee BNR ER 7 ira Si ar es 3 De ie ie ha it a ed i A ei Oa a a ed ny OE oT heh BAe Aero ore aed See ae Sete Ve eke. eee be 
ae ot lee TM og ioe Reale hs ohn Set Ng Rog Piotr s ays BES * waters me Sen ae Limb ter a Se omior, 40 te Ye Atle o dei yeguast cake Bitte Dang ee tt Pe OM a es aes aN el aca ee ee en eee Bian 4 5 aii aia Peres — BTS : 
“sy ey eee Jahn. his -c Rinhatiiakess| abla ant GME 5 Meygupeerte halos 3 Mica Sema ae ec Spa atu Sey SNe es aaa ens ree ’ ag 
eT an cic RRR Di) Seed ics erase winger) 2) a Oe gee RR tr Ae OEE Sere pe RES pa ap Per ike OS es ua ane eres rt i a NR oe RR) CA So -y _— . ie 
4 . ‘ ; ; . ae 
: ; T . ‘ 
; | a 
; | 
ee 
. en» | | 
} 
} ' 
i 
. err Po 
i. * Beet bs ee? bay bx ee Ey “oie bes St de BA i Bie ae Eo fh cs ce ” 
i GO ag oa Be *. ee Sie ee 7% age a ee oi A Bes Ce a fe APE oc z 
- nN as 33 eee 4 ae he.” ape ts es OD EET eli ? 
L aes 4 $14 & J ¢' ee ee 
fe ee | Of Cea aaa 
: for ae et b eee SB tte. ie saa ee Ss 
= : “ eee eae . SE cont ies s 
’ a es y % “e i re . |. eg 
: } a Ss | 2 ——, + 4+ #3.« a F 
a BF ee i | ie ; e 
fl ee | i ie ‘ y pia 5 ie 
. & fs ee ms g i die y 4 is a4 
4 oe i 4 
| , re, kite a ae. wea Bs : | wail bax * ene ud 4 4 . , 4 
_ ie tsi ron to a 
sills i erie a ae ae ;: a 2. ES ace spce PER bem 
eee ee fe eS “" fae, 4 : ier ° os a aa a oe $ 
cite — i} % ‘a Rie ous , f age e aoe - pi ae - : 
Sa a eae ee, ae i ‘ 1 ee 
<thie 7a Bi i Teak asi 3 a % 
oe; ae | _— ma a ee te ae ee era ; 
a oe me a % ghee Se on 
te cok = ee | 1 — | Seu ‘i ae 
cag ee cll ea See # | io - << 
yi Seas si | a>: ee gre Re ie ere ene : : ee 
St ae | ieee ch airs —— lee een” 2 oe 
nee ee | , a —h (ill oan Ae i 
‘on ae 7, =) ae : ee led ay * Se eae 
: 2 oe : | es." Sa ge he oe eine : en Ce 7 1 ti Ps ae 
besa y, Bi Mer é +h Wier sai ge aed is Be ee ek in, * E ‘ ag $s + ae is le 
ie * e | Boke <. me : a | aaa a se ; sel 4 
| as ¢ ) oe : Se i ada SA: 350 ee rg Paste + 
; 4 \ ? pre a re eee lo ae rome sige FE 
oe ee ae , Sess i a Te ee ides ie 
: xe aT Ree ES ee ‘ ‘ 
: “a eM er EE ee ge ee 
a | *4 ie en a a 2 was eee ea Ok ee bs 
Lobe Foo aaa. Soe <adaeents i aS eee yer PN AL 4 
; ee ee ae eines pa ee 
“- en, Geer oe gee Oe eam 
i ' 3] OM ES a ee © Ae > hg eae a i 
j 2 aa eae aC Tt See ae a cs hy oe een lat ss Bak | 
Res = SOME seas Negi a ee ae a Pig itgaaapeipela te Nien TS St am 
A ; is SEANCES Te Wer ema re ‘oe . in) co Reap eo Bice es 
om ag : ..% ; gs tie See eT es , ws sat << —e ’ es a t om re 
ae mn . Se ait Baie ae ve ‘ 
a bar . 3 ee oh ee Q Bee ce. > tae bea Bs Bey ere ap, bis Teli 
- ie ee ag : 43 : ; ie ms ae er 
oe ae ig i iy i o coe — a ae BS: i 
me x ee ay ) B 4 5 ae 5 s K oe éS . if : “ 
; . es ae — - oe . ; | 
ee § i. hee ge Aa 
Pe - - —_ _ | ; 
ee, | ee 
i ae } 
i 
ae 
7 eee | 
ty Pe ae 
. ee 
a é: 
a 
eget 
aie, 
eae pe 
*? sii Pe 
ae a 
oa. on ee 
eile oy : 
sis ai al se 
+ 
il Po 
ee 
a | yy q sf Px \e : 
“ot > . 2, gtd wa 
saa i oie . : “ 
ao... a Rai st Aae 
Sei. . u 
i iam | ~ Seca ieiin Ratio’ res + ~ 
( ia ; 
q 7 ey 473 - . 
ee i 
ais ~ ; ‘ : ape § + da “eh . 
pier Meili te : : 
— ~ la OF & a 
a. z ; =, * : ‘ 
> a dee — aa 
ees ig a= ty. i ‘t a 
ae oe . ru wees 7 y ie 
— Pk a : 4. 
eS : ~ 4 et 
eS “s _— -< ws - 
con eee = . x 
s. ‘ N 4 . 
> 
- ; . fi A \ 
f t y 
a ¥ ¥ . ’ be A “4 — 
: : ( ' ¥ } —*, 
- ,\ ’ . 
: Myths . 
7 ) 
in : re ty wa { 
— - " ~ 
7 : ee } 
+ » x 
aN HW 
. 4 ee 
a 
et . = 
+ : . , . 3 ; ‘ : , 
1 ee ae ‘7 Listers ba aie Pa a, At er Cg a re 7 se te : . ye ‘ : J WG, ig ne ig : ie a ees ches Piers if 4 a ‘ x 4 
re ice ree Tee he ee Rech ec eh ap ee ee Etec deta ei @ et Caan Oh a RK ea pe So Reo eke certs aren mae Spel Sh AW, pa Ae toe tegen ee in Mee Mp Rieti inte ee es Se pe ce eae * a2 ‘ ; a Cage ee eS eT eae rae 5s pai ee | oe 
PRA ee eee eae tare eat oe ee ee Ig Oa eye me ye are EN pe RT oe ag eR ee he RS Begg ee Ne ep ee OF Le ee Tee aS SNe. Soe is a 5 gle eal i aes Rae Rinks Naas Sa AES soe 
ARAL IES ogee hoe eros Pkt eee ae ee Oe gee ey Rae ll i art Bd ia gn a | Sede ee Fy : aig =) Eee apts a i> a pg ARES eo ENS Te 
gee ee eee ee Ee eR et renee en fF fae Ne gE EG Sh CRN ee Na Pe ES RS oe oe Deane (hn) eae eee OB OP ge Se AY iia 
- = ‘ ™ - t - ae oe oe Sr pA a. oa . a i i Sc, * rr 


” 
# 
R 


Ct i ot 
a. a Care GY > a 
Ce eee Te I ec dial 


ELECTRIC REFRIGERATION NEWS, OCTOBER 14, 1931 


Little Stories of Interesting 


PEOPLE 
In the Refrigeration Industry 


THE EXPANSION VALVE 


Little Stories of Interesting 


IDEAS 
In the Refrigeration Industry 


By George F. Taubeneck 


(Concluded from Page 10, Column 5) 
erator business has grown ahead of 
the furniture division.” 


When running at capacity, the Chat- 
tanooga plant produces 400 ice refrig- | 
erators a day, and 300 electric refrig- 
erator cabinets a day. Recently the 
stamping and burning facilities of the 
porcelain plant have been doubled. 

Mr. Frazier is an engineer, and has 
been highly interested in electric re- 
frigeration ever since its national ad- 
vent. 

He spent a year and a half making 
laboratory tests of machines, gases, 
valves, and suchlike, and finally decided 
that it would be unwise to attempt to 
manufacture refrigerating machines in | 
the Chattanooga plant. 

One machine which Mr. Frazier tested 
seemed to fit his requirements. It was 
a rotary compressor developed by J. H. 
Dennedy, and manufactured for a time 
by the Indian Motorcycle Co. at Spring- 
field, Mass. 

When Indian Motorcycle passed out 
of the picture (following Levine's con- 
version of its plant into an airplane fac- 
tory), Mr. Frazier helped conclude 
negotiations with the Sunbeam Electric 
Mfg. Co. of Evansville, Ind., (locomo- | 
tive headlight manufacturer) to produce | 
this refrigeration unit under Mr. Den- 
nedy’s supervision. 

This unit is now part and parcel of 
Cavalier electric refrigerators. The 
Dennedy compressor is also used in the 
Coldspot refrigerator, and others. 

Active expansion is planned for 1932 


* 


Col. Smith, Paragrapher 

Ever hear of a “paragrapher?"” No? 
Well, a “paragrapher” is a natural wit 
who makes a living by reading the day's 
news and making short, tongue-in-cheek 
comments upon it. 

Each of these sly digs makes a short | 
paragraph. The paragraphs are used 
as “filler” on an editorial page of a, 
newspaper; i. e., they fill up the re-| 
mainder of the space not occupied by | 
the editorials proper. 

“Paragraphers” make good money. | 
Moreover, some of them graduate and | 
become columnists, whereupon they | 
make real money (O. O. McIntyre and | 
Dorothy Dix, to name but two, each} 
receive more than $100,000 annually for | 
their writings. 

So if Col. Frank E. Smith, president | 
of Servel, Inc., ever decides to retire | 
from the business world, he should} 
stand a good chance of making some} 
ready pin money. 

For he has just burst forth with some | 
rather unexpected, or unsuspected, | 
talent as a “paragrapher.” 

As we have previously noted, Col. 
Smith convulsed the Servel Hermetic 
convention banquet down in Evansville | 
recently with a running fire of com- 
ment and jokes. 

We laughed too much to get all of 
it, but were able to get notes on a con-| 
siderable portion of the talk, and will 
present some of it herewith. 

“An Editor on Wheels” in this issue is 
written by Col. Smith. This kolyum, 
just like the notes that will follow, is 
as a bottle of orange pop to a gin rickey 
when compared with the colonel’s ex- 
temporaneous flow of wit But our 
diluted version may give you some idea 
of his style. 

Here are some smatterings 


“Several vaudeville artists re- 
cently had a dinner party in a Chi- 
cago restaurant at which a Scotch- 
man was present. At the end of an 
elaborate and expensive meal, to the 
astonishment of everybody, the Scot 
was heard to call for the bill which 
was in due course handed him. 


“Next day the newspapers printed 
a sensational story under the cap- 
tion, ‘Scotchman murders ventrilo- 
quist.’ 


“You have probably all heard of the 
Empire State Building in New York, of 
which Al Smith is the head. It takes 
i80 janitors to keep this building in 
order, and there isn’t a hand mop or 
broom used. Machines do all the clean- 
ing 

“Although 50,000 people trudge in and 
vut of the buNding daily, they track in 
only one barrel of dirt per day 


“Charlie Chaplin has just met 
Mahatma Gandhi who was clad in 
his famous lingerie. It is reported 
that Gandhi gazed at Charlie’s feet, 
and Chaplin stared at Gandhi’s loin 
cloth. Charlie said the machine was 
wonderful, and Gandhi said India 
was spinning-wheel conscious, or 
words to that effect. 


“The American Legion is holler- 
ing for beer. This is an ideal time 
for the return of the saloon, as most 


| Great Britain a close second. 


Five Brothers—All Refrigerationists 


The five Schiefer brothers—Ernie, Art, Paul, Carl, and Frank—are Servel distributors in San Diego, Calif? They 
also make commercial cases. In the above picture they line up for the photographer along with two of their 
installation and service men (both hatless). 


of the corners formerly occupied by 
banks are now available. 


“The largest airplane in the world, the 
DO-X, has arrived in New York from 
Germany and is now having her engines 
overhauled. 

“China, with starving millions, is try- 
ing hard to buy our surplus wheat. In 
spite of hard times we are the biggest 
candy-eating country in the world, with 


“The world situation reminds me of 
a story about an examiner on a rail 
road questioning a candidate for the 
position of enginer driver. 

“*You are driving an engine down a 
steep incline at an excessive speed,’ he 
said. ‘What do you do?’ 

“*Make a brake application,’ said the 
candidate. 

“ ‘Doesn't act,’ shot back the examiner. 

“Put brake handle into emergency 
position,’ the other replied. 

“Does not reduce speed sufficiently,’ 
went on the examiner quickly. 

“‘Reverse the engine and turn on 
steam,’ said the candidate readily 

“*The wheels refuse to grip the | 
metals,’ came the next question. 

“‘Pour sand on metals,’ came the 
reply. 

“‘Sand is damp and clogs pipes,’ said 
the examiner, with an air of triumph. | 
‘Now, what do you do?’ 

“Let her rip,’ said the candidate, 
‘we're on the level now.’ 

“Before we know it business condi- 
tions will be off the incline and back 
on the level once more, and meantime, 
every minute: 

“A baby is born 
“2 husbands get shot 


| 


“3 fires break out 

4 girls leave home 

“5 girls come back 

6 automobiles are wrecked 
7 cashiers go out walking 
“8 people get hurt 

9 men need automobiles 
“10 salesmen are after them 


“Since prohibition the 19th hole 
has become the most popular part of 
a country club layout, which re- 
minds me of a man who, after a 
very hilarious locker room party, 
found himself in bed the next day 
with a splitting headache, a nasty 
taste in his mouth and a terrific 
thirst. 

“A slight noise causing him to 
turn his head doorwards, he beheld 
a small, beribboned kitten purring 
merrily, with arched back, pushing 
the door open gently and daintily, 
stepping inquisitively and carefully 
into his chamber, whereupon he ex- 
claimed in disgust: 

“*You would come in here shout- 
ing and stamping your feet.’ 


“A man married at an early age to a 


svelte, slender blonde found after 


twenty years that she had developed 
into a 200-pound nagger 

“Having read about the wonderful 
‘laims made for anti-kKnock gasoline 
and with nerves worn ragged by his 
wife’s goading from the back seat of 
the car, he drove up to a gas station 
and inquired of the attendant 


In Tune with the Times 


Two Mayflower factory workers catch up with the industry during 


their lunc 


h hour. 


“Have you any of that gasoline that 
|} stops knocking?’ 

| ‘Yes,’ replied the attendant. 

| “*Then give my wife a glass,’ said 
| the man. 


“Down in New York the alimony 
jail is filled to overflowing with men 
who are behind in their alimony pay- 
ments. In the parlance of life insur- 
ance, alimony is a man’s cash sur- 
render value. 


“Over in Philadelphia a _ pair of 
| partners, whom we will call George and 


| Henry, hired a high-pressure salesman | 
| to go out into the territory and get | 


— dealer orders. 
“Henry, who had gone to Atlantic 
|City, ’phoned in to ask George if any 


|word had come in from the new man | 


jas to orders, and George, much elated, 
|said ‘yes.’ He had received a telegram 
jane would have the new stenographer 
| read it over the wire. She commenced: 
| “‘MAILED IN ORDER FROM WIL- 
|LIAMSPORT YESTERDAY STOP SE- 
CURED BIG ORDER READING THIS 
MORNING STOP EXPECT GET AN- 
OTHER ORDER STOP AM CALLING 
|ON—’ 
| “Here the irate Henry interrupted and 
asked to talk with George 

“Listen, George, can’t you let that 
new girl alone for a minute? This is a 
long distance call and all I hear is 
STOP STOP STOP every other word.’ 


“For most men a beautiful lady 
is the banana peel on the threshold 
of discretion, and they usually fall. 


“Things are seldom what they seem 
The French say that Americans are 
funny, and they can’t understand us 
For example they say 

‘‘Take the American cocktail 

First they put in whiskey to make it 
strong 

“*Then they put in water to make it 
weak, 

“'Then they drop in sugar to make it 
sweet. 

“‘Next they put in lemon to make it 
sour, 

“*Then they put in bitters to make it 
hot. 

“*Next they put in ice to make it cold 

“*Then they shake it up and say 
“Here's to you’ and drink it them- 


selves.’ ” 


. 
Hole-in-one 

A contributor who read in a recent 
“Expansion Valve” the story about 
George Bright's low golf scores sends 
us the following tale 

Lou Roswell of Peirce-Phelps, Inc., 
Majestic distributor in Philadelphia, 
not long ago made his second hole-in- 
one while playing golf with J. T. Peirce, 
vice president of Peirce-Phelps, Inc. 

Lou sank his tee shot on the fifth 
hole at the Philadelphia Cricket club, 
Flourtown course, located in Chestnut 
Hill. 

Proud of his record in making two 
holes-in-one in six years, Lou challenges 
anybody in the industry to a match at 
any time 


No Night Work 


Writes contributor Colin G. Jameson 
of Lord & Thomas and Logan, New 
York City: 

A side-light of the Electric Refrigera- 
tion Bureau campaign in the state that 
is proud of Senator Moses—-an employe 
of one of the local bureaus discovered 
a lady of ideas, aged 92, who was justly 
enthusiastic about her electric refrig- 
erator. 

She persisted, however, in discon- 
necting the cabinet every night. 

Mild surprise on the part of the em- 
ploye elicited the logical reply that she 
didn’t leave the lights burning at night, 
|so why should she leave the refrigera- 
| tor running? 


* * 


Music, Refrigerators 
Bill Rorison tells us this one: 


Salesman L. J. Clark of the Minneap- 
| olis Gas Light Co. recently sold an Elec- 
trolux refrigerator to Alderman Walter 
C. Robb, to be installed in his home on 
the St. Croix River near Stillwater, 
some 30 miles from Minneapolis. 

When the refrigerator arrived at Still- 
water, it was found that bridge re- 
pairs prevented the crossing of the 
heavy truck on the temporary structure, 
making it necessary to ferry across the 
| river. A heavy gale blowing made the 
crossing quite rough. 

By the time the refrigerator was in- 
stalled it was late in the afternoon, and 
the gale had whipped into a lashing 
storm. The ferryman refused to risk 
his boat with a truck on board. Serv- 
icemen Arthur Ahlquist and George 
Kane accepted an invitation to stay 
over night at the Alderman’s home. 

During the course of the evening 
Serviceman Ahlquist, who is also pianist 
,and soloist at the Minneapolis Swedish 
Tabernacle, volunteered to entertain his 
hosts with a number of selections. Next 

/morning the storm had subsided and 
| the men returned to the city. 
' Soon the Alderman’s brother, P. F. 
Robb, also became interested and pur- 
chased a similar model from Salesman 
| Clark. Some time later Salesman Clark 
called back to ascertain if everything 
was satisfactory. 


This Mrs. Robb, he found, had a 
kick. 

“Why,” she complained, ‘didn’t 
we get the same music as my 
brother-in-law? The man who in- 
stalled our refrigerator couldn’t 
sing!” 

A special concert by Ahlquist was 
arranged. 


Now the Minneapolis Gas Light Co. 
is considering the promotion of Service- 
man Ahlquist to a new post as Director 
of Music, and may advertise free solos 
with every order. 


od * 


Paralyzed Flyer 


Undaunted by a boyhood injury which 
paralyzed his body from the waist down, 
R. W. Hornung of Lavelle, Pa., has re- 
come a successful Lyric radio and Mo 
hawk refrigerator dealer as well as a 
skillful airplane pilot 

Recently Mr. Hornung flew his ship 
from Shamokin to Harrisburg, Pa., in 
35 minutes to attend the dealer’s meet 
ing of the Excelsior Radio Co., Mohawk 
distributor 

His plane is equipped with special 
controls. He manipulates the rudder bar 
with one hand, while with the other he 
works the control stick, on which a 
throttle similar to a motorcycle gas con- 
trol is mounted 

Mr. Hornung prizes highly a letter 
from Colonel Lindbergh complimenting 
him on his perseverance in learning to 
fly a plane despite his handicap 

He is wheeled to and from his plane 
in an invalid’s chair, and must be lifted 
in and out of the ship 


Eight Minutes 


Contributor R. E. Densmore, Norge 
district manager, sends the following 
synopsis of an act, for which he claims 
strict veracity 

Place Showroom of Norge Co. of 
Missouri, 2400 Laclede Ave., St. Louis 

Time: Thursday afternoon, July 30th 
4:55 p. m 
Man, wife, and daughter 
“smallest size 


Happening 
walk in; ask to see 


Norge.” Attended by E. E. McMullin 
president Norge Co. of Missouri, large 
model No. 51 listed at $199.50 was pur 
chased 


Result Order signed at 4:59 p. m 
exactly four minutes after prospect 
walked in! Delivery truck on way to 
plug-in the newly purchased Norge at 
5:03 p. m. Entire transaction, involving 
decision, grade-up to. higher priced 
model, signature of order, and loading 
on delivery truck consumed just eight 
minutes! 
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DirEcTORY, reserve your space now. 


Quarter-page 
(Type size 244x3%% inches 


on application. 


BUSINESS NEWS PUBLISHING 


Plan Now 
for a full showing 


of your products 


in the 


1932 Refrigeration 


Directory 


Here is a medium that promises big returns to manufacturers for 
every advertising dollar invested in it. It will be the buyers’ guide 
of the industry—in daily use on the desks of buyers everywhere. 


Buying Information 


The 1932 RerricgerRATION Direcrory will include: 


Classified listing of manufacturers by products 
Geographical listing of manufacturers 
Alphabetical listing of manufacturers 
Alphabetical listing of trade names 

Statistical and other data. 


In addition, at low cost, you may have the Directory 
include complete catalog information 


about your 


Economical Distribution 


By using display space in the Directory you can put your story 
in the hands of worth-while buyers throughout the industry. You 
have every assurance that your buying information, specifications, 
sizes, weights and capacities will always be at hand 
handy form when the buyer is ready to buy. 


available in 


The Directory provides the most economical means of reaching 
refrigeration buyers not only once, but many times during the year. 


Use as many pages as you need to tell your story ade- 
quately. Give as complete information as possible 
more fully you go into details, the better your chances 
of answering the buyer's immediate needs. 


the 


Reserve Your Space Now 


To secure your choice of position in the 1932 REFRIGERATION 


Sizes and rates for display 


EE ee ee ee 
(Type size 49x74 inches) 


50.00 


(Type size 244x7%¢ inches 
or 454x35% inches) 


25.00 


or 45x15, inches) 


Special rates for three or more pages, inserts and additional colors 


If there is any question in your mind as to how you can make the 
best use of display space in the 1932 Directory, please write us 


Plan now for a full showing of your products in the 
Forms close Dec. 15, 1931. 
ness by making good use of this handy, convenient 
buyers’ guide. 


Go after busi- 


e 
co. 
Publishers of 


ELECTRIC REFRIGERATION NEWS 
REFRIGERATED FOOD NEWS 
REFRIGERATION DIRECTORY 

550 Maccabees Bldg. 


Detroit, Mich. 


i 
| | Sight-seeing 


IDEAS AND 
IMPRESSIONS 


-COMMEN 


VIEWS AND 
EXPERIENCES 


Too Much Money 


The “buy now” movement seems to 
be gaining support from unexpected 
quarters. 

In a newspaper advertisement, a De- 
troit bank advises depositors to spend 
money judiciously, even to the extent 
of using savings to take advantage of 
bargains now offered. 

In New York it appears that the idea 
has received judicial sanction. 

Ida E. Wood, a 93-year-old recluse has 
been adjudged incompetent becaube she 
has kept $900,000 in cash in her Herald 
Square Hotel rooms since 1907. 

Old lady Wood insists that she can 
take care of herself and has nearly a 
million dollars in cash to prove it. 

Formerly judges declared people in- 
competent who squandered their money. 

But now, in New York where every- 
body lost money in the stock market 
crash, they consider it criminal for one 
person to have that much cash and not 


spend it. 
+ * * 


Time Payments 


According to C. F. Gilbert, assistant 
vice president of Commercial Invest- 
ment Trust, electric refrigeration paper 
is the “cleanest” type handled by this 
time-payment-financing company. 

Losses are very low and, because of 
the high-grade character of the ac- 
counts, the technique of handling col- 
lections is very different from that in 
other fields. 

In automobile financing, for example, 
it is frequently necessary to use drastic 
methods to enforce collections. 

In the case of electric refrigerators, 
however, good will is a prime factor and 
special precautions are taken to make 
all contacts with refrigerator users in 
the most diplomatic manner possible. 


Mr. Gilbert sees humidification 


and air conditioning as one of the 
bright spots in the picture of future 
business. Equipment of this type, 
installed in the home, is particular- 
ly attractive from a financing stand- 
point. 


Henry Ittleson, Jr., vice president (son 
of the president), is directly responsible 
for the interest of Commercial Invest- 
ment Trust in refrigeration financing 
and worked out the plans for the de- 
velopment of business in this fleld. 

The company discounts time-payment 
paper for a wide variety of products 
and does a total business of over $400,- 
000,000 per year. 

od 


*. * 


Bruce Barton 

Bruce Barton, magazine writer, author 
| of “The Man Nobody Knows” and chair- 
man of the board of Batten, Barton, 
Durstine & Osborne, advertising agency, 
is the subject of an interesting person- 
ality sketch in the Sept. 30 issue of Ad- 
vertising and Selling. 

It is written in the “Expansion Valve” 
manner. 

A couple of issues ago, Editor George 
Taubeneck, operator of the Valve, quot- 
ed from Bruce Barton’s article in the 
current issue of American Magazine. 

Both of which serve to remind me of 
|an incident which happened several 
| years ago involving Bruce Barton and 

George Taubeneck. 

| I was living in New York at the time 
and George came to the big city on a 
| sight-seeing tour. He was just emerg- 
ing from his boy scout days and was as 
| full of curiosity then as now. 
* * * 


He had seen the Statue of Liberty, 
| Woolworth tower, Coney Island and 
| other such places open to the inspection 


|| | of visitors. Checking over the list, I said: 


“Well, George, apparently you have 
seen everything. Now is there anybody 
you want to see?” 

Intending to be facetious, I suggested 
J. Pierpont Morgan. But George took 
me seriously. Pondering a moment he 
said: 


“Yes, there is ONE man I would 
like to see and that is Bruce Barton. 
Do you think you could arrange it?” 


“Certainly,” I said, just as if the an- 
swer would have been the same no mat- 
ter whom he might name. 

o . o 


Man About Town 


I had a slight acquaintanceship with 
Barton and thought perhaps I could de- 
pend upon him to see me through. 

Here was a chance to make a good 
story for George to tell to the folks back 
in the old home town and I couldn't re- 
sist the temptation to act the part. 

Turning to the telephone I called Mr. 
Barton’s office and had him on the wire 
within a minute. 

Very familiarly (too much so, I guess), 
I asked him if I could drop in to see 
him for a few minutes. 


By F. M. COCKRELL 


His first reaction indicated that my 
little act was going to be a dud. He 
was extremely busy, going away on a 
trip, couldn’t I call him again next week? 

His tone impelled me to explain the 
apparently unwarranted interruption 
and the unbusiness-like request. 

* * * 


Boy Scout No. 6 


“I wanted to introduce a young man 
from Illinois who is visiting New York 
and who has expressed the desire to 
meet you. He is the sixth-highest-rank- 
ing boy scout in the world.” 


Instantly Barton reversed himself. 

“T’ll be glad to see him,” he said 
with real enthusiasm. “Can you 
bring him in about three o’clock this 
afternoon?” 


With that I knew where J stood—and 
where a boy scout stood—in the inter- 
est of Bruce Barton. 

According to the magazine article, 
Barton “has a strong anathema to any- 
one who approaches him on false pre- 
tenses. Dislikes people who are blustery 
or overbearing.” 

No doubt he also dislikes people who 
are trying to make an impression. I 
learned that without reading it in a 
magazine. 

The sequel to the story is that George 
got lost in the subway that afternoon 
and I could not find him for hours. 

We missed the appointment. 

* ok + 


Home Talent 


In my youth, I took part in a lot of 
amateur theatricals—enough to find out 
that acting was not my line. 

They always assigned me the part of 
the villain, who was supposed to be a 
bad actor anyway. 

I remember one home talent play in 
which the hero wasn’t so good either. 

It was a _ blood-and-thunder melo- 
drama with a Civil War setting. 

+ * + 


The Villain 


The villain (my part), having been re- 
pulsed by the beautiful daughter of the 
farmer, sought revenge and revealed 
his general cussedness by setting the 
house on fire. : 

The hero, ever alert to protect the 
innocent maiden, was supposed to rush 
out on the stage and exclaim: 

“Oh, Mary, the house is all one vast 
sheet of flames.” 

Three times he tried to do his ex- 
claiming, but got his tongue twisted 
every time. He started with: 

“Oh, Mary, the house is all one sheet 
of vast—.” 

He corrected it to: 

“—-all one flame of sheet.” 

The third try was drowned by the 

uproar of the audience. 
* oJ ” 


1,000 Coupons 


During the month of September we 
mailed five thousand small folders to 
a group of subscribers selected accord- 
ing to expiration dates. 

The notice called attention to the ex- 
piration date and explained how the 
subscriber could save some money by 


renewing or extending his subscription 
on or before Sept. 30. 

Over one thousand of the coupons were 
returned with checks attached. 

Many of them were from subscribers | 
who were already paid up for several | 
months in advance. 

The offer included a one-year sub- | 
scription to REFRIGERATED Foop News. The | 
response indicated that the first issue | 
of the new publication (Sept. 1) had 
made a good impression. 

* e . 


Acknowledgments 


If you were one of those who re- 
turned the coupon with a check, please | 
do not be alarmed if the usual acknowl- | 
edgment card is slow in arriving. 

A combination offer of that kind ccm- 
plicates the record-keeping job to some 
extent. 

An extra thousand of these duplex or- 
ders, added to the regular subscription 
business, put an overload on the de- 
partment. 

New names were picked out and han- 
dled first and extensions were set aside 
for attention later, since old subscribers 
would receive the paper regularly any- 
way. 

Visitors to the News office are fre- 
quently amazed at the volume of de- 
tail work involved in handling subscrip- 
tion orders and records. 


While our system is more elaborate 
than that used by most other business 
papers, we have found it necessary be- 
cause of the rapid growth of the indus- 
try we serve. 


The number of possible subscribers is 
fairly definite and a large share of the 
readers stay put year after year. 

* * * 


An Army in Action 


By contrast, the electric refrigeration 
industry, as viewed by the subscription 
department, is like an army on the 
march to battle. 

New companies come into the field 
(both military and commercial uses of 
the word “company” fit the case ex- 
actly). 

Each new “company” brings a “regi- 
ment” of new dealers, salesmen, instal- 
lation and service men. 

New names are added to the list by 
thousands, and that is no exaggeration. 
Last year, for example, when Majestic 
came into the field, 12,000 names were 
added to our list, all at one time. 

* * * 


Visible Index 


Of course, the initial Majestic list con- 
sisted of radio dealers. This year the 
entire list was revised to include only 
electric refrigerator dealers. 

Every dealer’s name and address was 
typed, classified and filed in our visible 
index. 

This year Norge, Trupar, Westing- 
house, and others have added thousands 
of names. 

The visible index also contains names 
of active and cancelled subscriptions, 
advertisers and other manufacturers, 
subscription agents, news reporters— 
practically everybody known to be ac- 
tively interested in electric refrigeration. 

This master list is constantly used for 
reference purposes, and it also plays an 
important part in the handling of a 
subscription order. 

* * * 


Remittances Registered 


Every communication which comes 
into the News office with a check, money 
order, cash or stamps attached is im- 
mediately sent to the cashier where the 
remittance is registered on a National 
Cash Register bookkeeping machine. 

Each remittance is given a serial 
number and this number, with the date 
and amount, is automatically printed 
on four separate pieces of paper. One 
imprint is made on the back of the 
check. 

Another record is made on a remit- 
tance form which carries a complete 
description of the payment, its source 
and application. 

In case any question arises later about 
a remittance, we have a complete rec- 
ord and can trace the credit forward or 
backward. 

The cashier removes the check from 
the order and replaces it with the remit- 


tance record. 
* . 


Identification 


The next step is identification. The 
name is checked against the visible in- 
dex to determine whether it represents 
a new account or the renewal of an old 
one. 

Account number, classification data 
and other information are noted on the 
remittance form. 

If an old account, the correspondence 
folder and expiration card are removed 
from the file. Thus, all available in- 
formation is collected before the order 
itself is written up. 

Four copies of the order 


are made. 


| One goes to the Addressograph opera- 


tor, another to the Accounting Dept., 
a third is filed in a binder in numerical 
sequence, and the fourth copy is kept 
in a folder with all correspondence and 
original records pertaining to the ac- 
count. 

Before the present system was adopt- 
ed we had continual trouble in locating 
information. Too much time was ex- 
pended in tracing records. 

* * © 


Subscription Puzzles 

Even with the present system, the 
Subscription Dept. has a lot of puzzles 
to solve. 

Many of them are due to peculiar de- 
mands of subscribers. We try to give 
the subscriber what he wants, but some- 
times the bookkeeeping problems are 
too complex. 

Consider this example: 

A company sent in subscriptions for 
five salesmen. 

About three months later they wrote 
that two of the salesmen were no longer 
with the company, therefore, please can- 
cel the two subscriptions and add the 
unexpired portion of each to the re- 
maining three. 

That was done as requested, although 
it called for several bookkeeping entries. 

A couple of months later the company 


| wrote that another man had been hired, 


so please enter a subscription for him 
by reducing the period of the three 


In older lines of business, the number | Subscriptions in force. 


of concerns and individuals in the field 
is fairly stable. 
names and changes of address are not a 
serious problem. 


That was toc much. We asked the 


The addition of new | customer to please have a heart and send 


in another two dollars to save wear and 
tear on the bookkeeping machine. 
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TERRITORY PLAN USED 
BY UTILITIES BRANCH 


By Charles B. Barr 


NEW LONDON, Conn.—The closed 
territory system, for years a bone of 
contention in merchandising, has been 
used successfully in this city by the 
branch of Modern Home Utilities, Inc., 
which handles the General Electric re- 
frigerator in New London and environs. 

Three hundred and thirty sales last 
vear, and 300 in the first eight months 
of 1931, were chalked up by the G. E. 


organization presided over by John M. 
Lyman, branch manager. 

The achievement represented by these 
figures may be better visualized when it 
is explained that the population of the 
city of New London is 30,000, with per- 
haps a scant 15,000 in the outlying area 
served by the Modern Home Utilities 
branch. 

In three and one-half years since the 
branch was opened, more than 1,000 Gen- 
eral Electrics have been sold, which 
means approximately one refrigerator 
for every 11 families in the area. 


Closed Territories Used 


When Mr. Lyman opened the branch 
for the Waterbury organization, he im- 
mediately split the territory into dis- 
tricts, laying out definite boundaries and 
assigning a salesman to each district. 

Salesmen have always been required 
to stay within their own districts ex- 
cept on special occasions when following 
up a lead. In a case of this sort, the 
salesman who closes a sale out of his 
territory turns over the commission to 
the man handling that area. 

Each man is required to show produc- 
tion in his district. ,Boundaries were 
laid out with infinite care so that all 
have an even chance. Salesmen are paid 
a salary and commission, and receive full 
commission for a sale made in the store 
if they have called upon the prospect 
earlier. 

Extremely close cooperation between 
the salesmen as well as constant per- 
sonal contact with the manager are 
necessary if the district plan is to be 
worked effectively, Mr. Lyman believes. 
He makes it a policy to keep in close 
touch with his men, actually going out 
and ringing door bells if necessary. 


Utilities Champions 


“The New London branch has never 
lost a sales contest with other offices 
of Modern Home Utilities,” Mr. Lyman 
said, adding that New London workers 
generally took first, second and third 
places as well. So busy has he been 
handling campaigns and looking after 
his men, that Mr. Lyman was unable to 
take a vacation until this summer. He 
recently returned from his first two 
weeks’ respite in three and a half 
years, 

Mrs. Jennie L. Payne, a member of 
the New London sales force, sold over 
$31,000 worth of refrigerators in 1930, 


leading all G. E. saleswomen in the 
United States. She stood 80th on the 
entire list of 15,000 salesmen and 
women. 


WOODCOX EXPLAINS SALES 
PROMOTION OF KELVINATOR 


TOLEDO How Kelvinator Corp. 


reached its goal of a million dollar in- | 
crease in sales, largely through news- | 
paper advertising and effective promo- | 
tion work among its dealers in the two | 
months between July 15 and Sept. 15, 
was described by Vance Woodcox, sales | 
promotion manager of the Detroit con- |} 
ern before the Toledo Advertising club | 
ist week. } 
Mr. Woodcox said the three funda- 
mentals of sales promotion work were 
i satisfactory division between the | 
luties of the advertising and sales pro-| 
notion departments, a policy of selling | 
literature to the deulers, rather 
than giving it to them free, and a satis- 
factory budget system. } 
An increase of 20 per cent in the ad- | 
ertising budget for 1931 had brought 
to date an increase of 30 per cent in| 
profits, and it is likely the budget for | 
1932 will be equally as liberal, Mr. Wood- | 
ox said. 


KELVINATOR DEALER GETS 
HOSPITAL CONTRACT 


ales 


POUGHKEEPSIE, N. Y.—John Van 
Benschoten, Inc., has been awarded the | 
ontract for the installation of Kelvin-| 
itor electric refrigeration equipment in | 
the new Ulster County Tuberculosis | 
hospital at Kingston. The company is | 
now installing one R-31 condensing unit, | 
ne F-11 condensing unit, one XO-140) 
cooling coil, one XO-130 cooling coil, | 
one CT-70 cooling coil, one two-hole ice 
Cream cabinet and two S-9 Kelvinators. | 


PROVIDENCE DEPARTMENT 
STORE SELLS KELVINATORS 


PROVIDENCE, R. I.—Through Buck- | 
ley & Scott, Inc., Kelvinator distributor, | 
the Shepard Stores, iarge department | 
Store organization of this city, has be-| 
come a Kelvinator dealer 


Kelvinator’s New Addition 


Distribution of Kelvinator electric refrigerators in the Toledo area has been taken over by the Toledo Edison 


Co. 


MISSOURI UTILITIES ADOPT: 
MERCHANDISING POLICIES: 


ST. LOUIS—The executive committee | 
of the Missouri Association of Public | 
Utilities has passed a resolution which | 
has been sent to all utilities with the | 
recommendation that they review their | 
merchandising policies and bring them | 
into line with policies outlined in the 
resolution. 

The resolution is: | 

“Resolved, that the weight of evidence | 
clearly shows that where the utility pro- 


motes and sells gas and electric consum- 
ing appliances with due regard to sound | 
merchandising principles and_ trade} 
ethics, the best interests of the public, the | 
merchants and the utilities are served, | 
and on this promise the executive com- | 
mittee of the Missouri Association of | 
Public Utilities recommends that mem-| 
ber companies promptly make contact | 
with merchants in the territory served by 
them, lay frankly before them the facts 
as they are known and the policies they 
pursue, and that the merchants be of- 
fered by the utilities a full measure of 
sound cooperation in the merchandising 
field, to the end that a full and harmoni- 
ous merchandising job may be done to 
the best interest of all concerned.” 


REFRIGERATION SHOW TO) 
OPEN PROVIDENCE ARCADE. 


PROVIDENCE, R. I.—In cooperation 
with the management of the Albertha 
Arcade, a newly completed building, 
the Electric Refrigeration Bureau of 
Rhode Island is holding an _ electric 
refrigeration exhibit space which has 
been subscribed to by distributors of all 
makes of electric refrigerators in this 
section. 

The exhibit is to last for one week 
which is serving as an official opening 
of the arcade. 

The following distributors have space 
in the show: Belcher & Loomis Hard-| 
ware Co., Mayflower; C. & K. Electric 
Co., Westinghouse; Buckley & Scott, 
Inc., Kelvinator; Frigidaire Sales Corp., | 
Frigidaire; Narragansett Machine Co., | 
Chilrite; E. D. Pitts, Inc., of Boston, 
Majestic, and Gentsch & Thompson, | 
Inc., General Electric. 

Both domestic and commercial units | 
and water coolers are on display. | 


MUNCIE, IND., DEALERS HOLD — 
REFRIGERATION SHOW 


MUNCIE, Ind. Electric refrigera- | 
tion and radio dealers held an elec-| 
trical show in the Masonic temple at} 
Muncie, the show being sponsored by | 


the Muncie Star. It was the first show | 
of its kind ever held in that city. | 

The following firms participated: W. | 
A. McNaughton Co., John Kelley Co., 
Muncie Music Shop, Guarantee Tire & | 
Rubber Co., Hutzel & Co., Triangle | 
Electric Co., Smith Electric Co., Indiana | 
General Service Co., Muncie Electric | 
Sales, Inc., Kilmer Bros., Excell Electric | 
Co., Sears-Roebuck & Co., Banner nal 
niture Co., and W. E. Baker. 


PACIFIC COAST COMPANIES _ 
GET APARTMENT JOBS 
| 


Stetson reports the recent installation | 
of 62 units and 19 compressors in four 
buildings and 29 units and two compres- 
sors in a building belonging to Consoli- 
dated Hotels Co. 

Hazelrigg, Foy & Candee, Frigidaire 
distributor, recently placed 90 refrigera- 
tors and four compressors in four build- | 
ings, while O’Keefe and Merritt installed 
14 refrigerators and two compressors in | 
two apartment buildings. 


PLUMBING STORE BECOMES 
G. E. SUB-AGENCY 


MIAMI—Plumbing Department Store, | 
owned by Markowitz & Resnick, Inc., | 
has been awarded the sub-agency for | 
General Electric refrigerators by George | 
Patterson, Inc., of Miami, distributor. 


Joseph Fanning directs the new business department while E. E. Schmidt is new business manager. 


Selling Spree 

BROOKLYN, N. Y.—When gloom 
hovers all around and _ prospects 
seem anything but what the word 
implies, a salesman can buck up 
and think of what Fred L. Undt 
of the Flatbush branch, Brooklyn 
Union Gas Co., did recently. 

On Aug. 26, Salesman Undt sold 
three Electrolux refrigerators, a 
Quality range and a Hoffman water 
heater. The amount of these sales 
totaled $1,036.50. 

That this salesman was not hav- 
ing just one sales day for the week 
is proved by the fact that on the 
day previous he had sold an Elec- 
trolux refrigerator and a Smooth- 
top range. On Aug. 27, he sold a 
Magic Chef range and two Quality 
ranges. 


ELECTRIC REFRIGERATION 
TO BE SHOWN AT BUFFALO 


BUFFALO—The Electric Refrigera- 
tion Bureau of the Electrical League of 
the Niagara Frontier is taking 10 booths 
at the “Own Your Home” exhibit at the 
Broadway auditorium in Buffalo, which 
will take place during the week of Oct. 
26 to 31, inclusive. 

Arrangements have been made to con- 
duct this exhibit as a special refriger- 
ator show within the larger undertaking, 
according to Samuel S. Vineberg, man- 
ager-secretary. Special decorations and 
backgrounds will set this portion of the 
show off from all its neighbors. It is 
expected that 11 makes of refrigerators 
will be demonstrated. Through the 
courtesy of the power company, the 
latter’s home service department will 
‘give demonstrations of refrigeration. 


| 


WASHINGTON DISPLAY 
FEATURES NINE UNITS 


WASHINGTON, D. C. — Electric re- 
frigeration “stole the show” at the first 
annual exhibition by the Electric 
League of Washington, at the Wash- 
ington auditorium. 

Glimmering white boxes of all sizes 
stood out in striking contrast against 
walls of heavy plush and were easily 
the most attractive features of a show 
replete with the most modern in things 
electric. 

Sales from the floor were reported 
before the show had been in progress 
more than a few hours and the lists of 
prospects gathered by attendants at the 
various booths should furnish the sales 
forces of distributors with many pro- 
ductive and profitable hours in future 
months. 

An official air was given the exposi- 
tion on the occasion of its opening 
Monday night when Vice President 
Charles G. Curtis spoke briefly in 
praise of the exhibitors. He commended 
them for proceeding with so ambitious 
a show at a time when others not so 
progressive might be stopped by the 
bugaboo of depression. 

Nine types of electric refrigeration 
were shown by the following nine ex- 
hibitors: Mayflower, F. P. May Hard- 
ware Co.; Kelvinator, Barber & Ross, 
Inc.; Frigidaire, Frigidaire Sales Co.; 
Westinghouse, Edgar Morris Sales Co.; 
General Electric, National Electric 
Supply Co.; Norge, Columbia Whole- 
salers, Inc.; Cold Spot, Sears-Roebuck; 
Ice-O-Matic, Doubleday-Hill, and Ma- 
jestic. 


HOSPITAL BUYS UNIT 


MIAMI, Fla.—The Reese hospital of 
Miami has been equipped with a model 
11 DeLuxe Kelvinator refrigerator. F. 
J. McGinnis, Inc., made the installation. 


| size Easy-Out tray for $1. 


ron a 


No water is needed to remove the ice from 


the Easy-Out. Just press down sharply on 
ends of grid. Lift out the grid and twist or 
flex it. If an abnormal freezing condition 
occurs, a dash of water on back of tray 
produces immediate results. 


INTRODUCTORY 
TRIAL OFFER 


To introduce the Easy-Out, all merchants 
who write us on their business stationery as 
proof of bona fide interest will be sent any 
This offer is 
limited to ONE TRAY per merchant. Give 
the name of the refrigerator and model you 
wish totry thetrayin. Further information 
and discount lists will be sent to you with 
the trial tray. 


nr ASC 


DEPARTMENT OF 


TWIN ICE 


SEMAL NO 

| Good Housekeeping 

XZ, * Institute — 
HOUSEKEEPING 


Our refrigerator contains the rubber tray 
and the aluminum partition tray as well 
as the Easy Out. We find the other two 
are seldom used since the installation of 
your tray and that it is the best by a long 
way. It freezes quicker and the ice comes 
out of it very easily. 
L. G. A., Detroit, Mich. 


You undoubtedly have, in our opinion, 
the greatest invention in an ice tray that 
has yet been produced. 

K. M. & F. Co., Knoxville, Tenn. 


It seems to me this is the most satisfactory 
answer to the ice tray broblem which has 
existed ever since mechanical refrigeration 
has been in existence. 


Cc. O. D., New York, N. Y. 


An improvement of at least 50% over the 
old tray. Order enclosed. Next week will 
send another order. 


L.’s R. S., Canandaigua, N. Y. 


RADIATOR 
& MFG. CO. 
DETROIT, MICH. 


READ 


= What These 
Users and 


Dealers 
Say... 


Much pleased with it. 
check for 10 more. 


S. S. B., Buffalo, N. Y. 


Your tray is far superior to anything we 
have seen to date. 
E. D. Co., Burlington, Vt. 


Herewith is our 


Slickest thing I have ever seen. Here’s 
another order. 


E. V. B. P., Boston, Mass. 


This is the third order I have sent you for 
trays to use as gifts, and in each case they 
have given great pleasure and delight. 

D. A., Gallantin, Tenn. 


We certainly do like this tray. 
McG.-L. H. Co., Mobile, Alabama 


Certainly pleased with every detail of it. 
It is properly named, and the ease with 
which we can handle the ice now is both 
pleasing and amazing. 


C. M. P., New York, N. Y. 


BIGGEST NEWSPAPER ADVER- 
TISING CAMPAIGN EVER PUT 
BACK OF ICE TRAY 


In the American Weekly, the Sunday Maga- 
zine distributed with 17 of the country s lead- 
ing newspapers, a full-page four-color Easy-Out 
advertisement appeared Sunday, Oct. IIth. 
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PRIZES OF CLOTHING 


OFFERED IN CONTEST 


WAUKEGAN, IIll.—Salesmen in the 
new business department of the North 
Shore Gas Co. this summer have had 
the opportunity to outfit themselves with 
a complete new wardrobe. 

Under the terms of the campaign 
every salesman has equal opportunity. 
The prizes, all articles of clothing, are 
distributed to each individual as he sells 
the number of Electrolux refrigerators 
required in each step of the contest. 

There are no single first, second, or 
third awards. 
allowed, and each salesman can win 
every one of the nine if his sales satisfy 
the contest requirements. 

At the end of the campaign, a “fashion 
show” will be conducted in the Wauke- 
gan office auditorium and each salesman 
will be entitled to wear only the articles 
he won during the contest. 

The various prizes and the number 
of refrigerator sales required to win 
them are: First two refrigerators sold, 
pair of garters and pair of socks; next 
three sold, two suits of underwear; next 
three sold, a shirt and necktie; 
four sold, a hat; next six hold, a pair of 
shoes; fifty sold, a suit of clothes; fifty 


one sold, a pair of spats; fifty two sold, | 


a belt; fifty-three sold, a pair of gloves. 

Salesmen do not have to wait until 
the campaign is terminated to receive 
their prizes. The various articles are} 
presented to those who have fulfilled 
the requirements of the contest at the! 
end of each month. This method of prize 
distribution, the company believes, helps 
sustain effort and gives all the sales- 
men additional enthusiasm. | 


MAKES COMMERCIAL SALES 


MIAMI, Fla.—F. J. McGinnis, Inc., 
through its Miami office, has made two | 
installations of commercial equipment 
in local meat markets. One is for M. 
Albert, and the other for Victor Adams. 


Wire me 


ot the HOTEL 
FORT SHELBY 


...is a doubly significant 
remark. Certainly it's final 
instructions to the office 
... but the staff remember 
that the boss has stopped 
at the Fort Shelby since 
his initial visit to Detroit. 
4 Hotel Fort Shelby's pre- 
ferred location ... inviting 
lobby . . . beautiful, com- 
modious rooms... superb 
restaurants and attractive 
rates are a few reasons 
why the major percentage 
of its patronage repre- 
sents repeat business. 
4900 units... 
ped with servidor and 


all equip 


private bath. Rooms as 


low as $3.00 per day . . 

suites $10.00 and upwards. 
Motorists are relieved 
of their automobiles 
at the door without 
service charge. Write 
for free road map, and 
your copy of “’Aglow 
with Friendliness,” 
our unique and 
fascinating magazine. 


HOTEL J Oy 
Shelby 


E. J. BRADWELL, Manager ({ \’} 
DETROIT 


*"AGLOW WITH FRIENDLINESS ”* 


Instead, nine prizes are | 


next | 


| tributors, Inc.; Ice-O-Matic, Dickel Dis- | 


|which were the highest 
| Brooklyn 


/up to 417, another second figure for 1931, | and 
|it was Electrolux sales which made the/| Triplettes, and is broadcast from Sta- 


On Moving Day 


| 
| 


Employes of F. C. Matthews & Co., west Michigan Frigidaire distributor at 


in and moved the store equipment to a new building. 


Grand Rapids, Mich., recently pitched 


Several officials of General Motors Co. attended the 


opening ceremonies which followed a district sales meeting. 


14 DISTRIBUTORS EXHIBIT 
AT PHILADELPHIA SHOW 


PHILADELPHIA-~- Refrigeration units 
were well represented at the fourth an- 
nual Electric and Radio Show which 
closed in the new Municipai Convention 
hall, Oct. 3. 


‘Hi, There, Neighbor! 
Come See a Show” 


MEMPHIS, Tenn. C. Harold 
Hutchison, supervisor, W. P. Gallo- 
way Co., Frigidaire distributor here, 
wanted an opinion. 


Exhibitors of refrigeration were: Enthusiastic about three new 
Frigidaire, J. J. Pocock, Inc.; General prospect films which Frigidaire pre- 
Electric, Judson C. Burns, Inc.; West- sented as part of its fall selling 
inghouse, Elin Co.; Norge, Trilling & campaign, he was reviewing them 


in his home on a Sunday afternoon. 

He was preparing to introduce them 

to his dealers the following day. 
Seeing a neighbor puttering in his 


Montague; Mayflower, Philadelphia Dis- 


tributing Co.; Antarctic, Philadelphia 
Electric Co.; General Refrigeration Co., 


Beloit, Wis.; Mohawk, Philadelphia garden across the way, he called 
Motor Accessories Co.; White Mountain,|] to him: 
Supplee-Biddle Hardware Co.; Majestic, “Come here, Jim, I want your 
Peirce-Phelps, Inc.; Kelvinator, Harvey |] opinion on a motion picture show.” 
C. Davis Co.; Copeland, Elliott Lewis | Hutchison proceeded to show his 
Electric Co., Inc.; Cold Spot, Sears, Roe-|| neighbor one of the three films, 
buck & Co. |} “Heap O’ Livin’.” 
at ons j At the conclusion of the film 
BROOKLYN UNION GAS CO. Hutchison asked for the opinion. 


He got it, and on the dotted line. 
The neighbor signed an order for 
a W-6. 


APPLIANCE SALES RISE 


BROOKLYN, N. Y.--Led by Electro- | 
lux refrigerators, retail purchases of | 
this year, the | 
Union Gas Co.’s_ appliance | 
sales rose sharply during the week | BUREAU GOES ON AIR 
ended Sept. 19. Net new sales totaled 
785 units, an increase of 154 over the} PORTLAND, Me.--Radio programs 
preceding week and the second highest | sponsored by the Portland Electric Re- 
number sold during any one week this! frigeration Bureau, which were broad- 
cast 27 times last spring, have been re- 
The program features a vocal 
trio Known as the 


PORTLAND REFRIGERATION 


year. 
Though cooker and range sales went | sumed. 

instrumental 

most spectacular ascent. Exactly 100|tion WCSH, Portland, three times a 

refrigerators were sold at retail, a new | week. 

high record, and 234 more were sold at | As a special feature of the fall broad- 

wholesale. The total refrigerator sales! casts, the bureau is sponsoring an essay 


were 334 units. |contest in which it offers an electric re- 


FRIGIDAIRE COMMERCIAL | cssav of not more than 200 words on 
OUTLET GETS GOOD START | 


{the subject, “Why an Electric Refrig- 
erator is a Wise Investment.” 

--—-- | Guy G. Smith, advertising manager of 
PORTLAND, Ore.—The Refrigera-|the Cumberland County Light and 
tion Engineering Corp., which sells com- | Power Co., General Electric and Kelvin- 
mercial Frigidaire equipment in this|ator dealer, who is secretary of the 
city, started the last quarter by secur-| Portland Bureau, acts as director of the 
ing four orders before noon of first day. | programs. 
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“ Snapon Controller 


| HIs TAG Snapon Controller is ideal for domestic and commercial refrig 


erators, water coolers and ice cream cabinets where a high pressure or high tem 
perature cut-out ts not required 
Underwriters’ Laboratory approval i- 
with 114 H. P. motors A. C., 110-220 volts; 
H. P. motors D. C., 220 volts. 

Here are some of the outstanding specifications 


IF PRESSURE ACTUATED: 


guaranteed on this instrument when used 
1 H. P. motors D. C.. 110 volts; ! 


Differential may be from 3 lbs. or its equivalent in vacuum and pressure to 25 lbs. 
or 


or its equivalent in vacuum and pressure. Differential may be increased 
decreased in accordance with instructions pasted on inside cover of controller. 
It may be run up or down over the range. ',°S. A. E. connection supplied. 
unless otherwise specified. 


Ik TEMPERATURE ACTUATED 
Differential may be from 5° to 25° F. Differential may be increased F - 
or decreased as described above Any standard bulb 4gx3'o", ors ° 
9 /Lox25,", Syx6" or Spiral bulb “yxl2° may be supplied with this bp wD 
instrument. Connecting tube may be from a few inches to 10 feet OFFS 
t g > Ss < 
in length ess 
oe 7 
2.2 s 
‘ Ty he T a ‘ 
«. J. TAGLIABUE MFG. CO. : 
PARK & NOSTRAND AVES. 2 
> rer , r » 
BROOKLYN, N. Y. Xs 2 


OSHKOSH DEALERS STAGE 
REFRIGERATION EXHIBITION 


OSHKOSH, Wis. - Associated Electric 
vefrigeration dealers cooperated in stag- 
ing an electric refrigeration exhibit in 
the lobby of the Oshkosh theater the 
week of Oct. 4. 

Participating dealers and their line in- 
cluded the Wilson Music Co., Ice-O- 
Matic; Stroschein Radio & Appliance 
Shop, Kelvinator; Wisconsin Public 
Service Corp., General Electric; Steves 
Electric Co., Majestic; Good House- 
keeping Shop, Norge, and Domestic 
Utilities Supply Co., Frigidaire. 


FRIGIDAIRE SALESMAN 
GETS $10,000 ORDER 


DETROIT, Mich.-—Sale of more than 
| $10,000 worth of electric refrigeration 
'equipment to Mr. and Mrs. Hugh Dill- 
man for their $1,500,000 home at Grosse 
Pointe Farms by household salesman 
C. H. Lewis of Frigidaire Sales Corp. 
ought to be a _ record for household 
orders, the latter thinks. 

Frigidaire equipment in the handsome 
Dillman residence is now being installed, 
and will be used for ice cream making, 
ice cream storage, food storage, rug 
storage, fur storage, and other purposes. 
The order included two _ household 
models, one cube ice maker and one 
bulk ice maker, 12 compressors, five 
coils, and a four-hole ice cream cabinet. 

In the case of the rug storage and fur 
storage, Frigidaire equipment will be 
used to prevent damage to thousands of 
dollars worth of articles. Application of 
electric refrigeration to the problem of 
|killing moths by temperature changes 
earned its selection for this purpose, 
Frigidaire engineers explain. 


NORGE RUNS OFF WITH 
SALESMANSHIP CONTEST 


OMAHA 


| 


Norge ran away with a re- 
| frigeration contest staged recently by 
the graduating class of South high 
|school. The three winning sales talks 
were given on Norge electric refrigera- 
tors. 

Lucille Luckey took first prize, while 
second place went to Elbert Almstead, 


ind third to Walter Jones. 

Following the contest, the principal 
of the school placed an order for a 
Norge. 


Export of Refrigerators 


July Shipments Reported 


ky the Bureau of Foreign 


and Domestic Commerce 


Ele 
Household 
Refrigerators 


Number 
> 


Austria 29 
| Azores and Madeira Islands 1 
| Belgium 278 
Czechoslovakia 126 
Denmark 
Finland 53 
France 310 
|Germany 111 
|Greece 2 
/Hungary 6 
|Irish Free State 9 
Italy ; 13 
Latvia 
| Netherlands 70 
Norway 25 
Portugal 7 
Rumania 
| Spain &9 
Sweden 238 
Switzerland 180 
|'United Kingdom 684 
| Yugoslavia and Albania 12 
Canada IC 1,176 
British Honduras . 2 
Costa Rica 4 
Guatemala q 
Honduras 2 
Panama 42 
Salvador 3 
Mexico 24 
Newfoundland and Labrado1 14 
Bermudas 27 
Barbados 3 
Jamaica 1 
Trinidad and Tobago 11 
Other British West Indies x 
Cuba 75 
Dominican Republic 12 
Netherland West Indies 2 
Haiti, Republic of 12 
Virgin Islands of U. S 1 
Argentina 76 
Bolivia 
Brazil 26 
Chile } 
Colombia 113 
Ecuador l 
British Guiana l 
Peru 6 
Uruguay ig 
Venezuela 62 
British India 52 
British Malava 20 
Ceylon 1 
China 24 
Java and Madura j 
Other Netherland East Indie 
Hong Kong 24 
Japan 26 
Kwantung 
Palestine 
Philippine Islands 112 
Siam 
Syria 
Turkey 14 
Other Asia 
Australia 7) 
British Oceania 
New Zealand 1 
Belgian Congo 15 
British East Africa 
Union of South Africa 11 
Gold Coast 22 
Nigeria 
Egypt 
Algeria and Tunisia 79 
Morocco 52 
Mozambique 10 
Other Portuguese Africa 1 
Other Spanish Africa H 
Total 4,816 
Shipments to Hawaii 27 
Porto Rico “4 


Electric 
Commercial 
Refrigerators 
Up to 1 Ton 


Parts for 
Electric 
Refrigerators 


etric 


Value Number Jalue Value 
$ 2,092 10 $ 1,135 $ 3,903 
395 ‘ 31 
35,989 74 9,899 12,251 
7,910 32 1,713 4,375 
; 27 3,171 5,740 
3,793 or 276 
21,968 86 10,991 39,557 
10,512 32 3,773 11,342 
190 Sirs ‘ 
499 1 104 117 
639 ee 428 
3,787 9 985 2,367 
: . 15 
6,348 20 2,741 6,584 
2,607 6 657 732 
1,248 , 314 
) 521 282 
16,214 1,647 
20,577 47 5,836 10,340 
15,399 56 6,440 10,826 
80,972 135 16,751 39,735 
1,287 3 334 290 
112,811 413 50,196 62,405 
284 puts 
748 2 730 
2,655 26 
22% 1 162 612 
8,294 26 5,529 1,106 
411 : eras a5 
3,799 22 8,707 3,439 
1,727 
3,685 H 1,655 380 
825 ] 218 65 
180 162 
2,693 35 
1,159 
12,385 13 3,056 2,430 
1,738 
353 649 
1,646 222 
180 20 
7,901 2 SYS 12,025 
38 
5,880 2 20 1,419 
721 51 
15,405 6 1,005 1,13 
121 
787 3 135 619 
23,966 26 3.400 3,738 
9,129 2 1,347 854 
6,223 2 4105 1,411 
3,106 i 5d4 259 
168 
3,394 j S50 
520 
e 176 
1.645 
3,493 20 2,177 
13,186 ps 607 
1,947 10 1,480 
698 ’ S&S 
355 4 Gag 
1,947 
16,952 i 936 
2 68U 
6.415 
10,332 11 5,217 
1.370 Ss 
99 
752 16 
$ 537,703 1.1438 $157,793 $266,730 
15,109 24 3,746 10,033 
9,384 13 2.714 559 
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Political parades of the past were recalled when the Cushman or ganization at Cleveland opened the political sales campaign of General Electric refrigerators. 


STATEMENT OF 


OW NERSHI 


P 


STATEMENT OF THE OWNERSHIP, 
CIRCULATION, 
REQUIRED BY THE 
ACT OF CONGRESS OF 


MANAGEMENT, 
ETC., 


AUGUST 24, 1912 


Of Electric Refrigeration News, pub- 
lished weekly at Detroit, Michigan, for 


October 1, 1931. 
STATE OF MICHIGAN, 
COUNTY OF WAYNE, 


SS. 


3efore me, a notary public in and for 


Signs, characterizations, and a brass 


band aided in making the parade a reminder of the past. 


the State and county aforesaid, person- 
ally appeared George N. Congdon, who, 
| having been duly sworn according to 
law, deposes and says that he is the 
3usiness Manager of the Electric Re- 
frigeration News, and that the follow- 
ing is, to the best of his knowledge and 
belief, a true statement of the owner- 
ship, management (and if a daily paper, 
the circulation), ete., of the aforesaid 
publication for the date shown in the 
above caption, required by the Act of 
August 24, 1912, embodied in section 411, 
Postal Laws and Regulations, printed on 
the reverse of this form, to wit: 

1. That the names and addresses of 
the publisher, editor, managing editor, 
and business managers are: 
| Publisher, F. M. Cockrell, 
Mich. 


Detroit, 


Take Advantage of These Money-Saving 


Subscription Offers Before Rates Go Up 


These Offers Expire 


Dec. 31, 1931° 


subscription (U. 3S. & 


sions and Pan-American Pe 


I 


Posses- 


stal 


* 


Electric ; |Both Electric 
frigeration Refrigerated | Refrigeration 
Ne Food News | News and 
(Issued (Issued | Refrigerated 
Weekly) Monthly) Food News 


1 Year 3 Years 1 Year 3 Years| 1 Year 3 Years 


Union countries) $2.00* $5.00 ($1.00 $2.50 $2.50 | $6.50 
® or more subscriptions, paid in 
} advance, U. 8. only, each 1.75 | 4.50 95 | 240 2.25 6.00 
10 OF re ee ons, Pal’) 150 | 4.00 | 90 | 2.30 | 2.00 | 5.50 
20 [wee a | ae | oe 85 | 2.20 1.75 | 5.00 
a) in advance th sr oniy, P| 1.00 | 3.00 | .80 | 210 | 1.80 | 4.50 
l subscription (Canada) 5.00 2.00 6.00 
whe oa 3.00 7.50 1.50 4.00 4.00 10.00 


Effective Jan. 1, 1932, subscription price of ELECTRIC REFRIGERATI( 


(now issued 


GROUP SUBSCRIPTION 
subscriptions in United States 


every 


OFFERS 


only 


week) 


will 


These 


Charge orders are billed at the single-subscription 


IN NEWS 


be increased to $3.00 4a 


year 


special rates are for paid-in-advance 


addresses Use 


rate, regardless of number Papers will be mailed to individual 
separate sheet for additional names 
COMBINATION RATES A new subscription to REFRIGERATED FOOD NEWS 
may be combined with a renewal extension of an old subscription tu ELECTRIC 
REFRIGERATION NEWS. It is not necessary for expiration dates to coincide 
BUSINESS NEWS PUBLISHING CO., 
550 Maccabees Building, Detroit, Mich. 
Gentlemen: 
Slectric Refrigeration News 1 year 3 years 
Renew subscription to Elec 6 y nbd 
E esiciietl Refrigerated Food News 1 year 3 years 
nter subscription to Both of above papers _] 1 year 3 years 


I am enclosing $ 


Name 


Attention of | 
or Care of | 


Address 


City and State 


in form of 


[1 Check — Money Order ~ Cash. 


10-11-31 


/or 


| of 


Editor, Ge Taubeneck 
Mich 

3usiness Manager, 
Ferndale, Mich. 

2. That the owner i 
corpo! its name and address must 
be stated and immediately there- 
under the names and addresses of stock- 
holders owning o1 
more of total amount of stock. If 
not owned by a corporation, the names 
and addresses of the individual owners 
must be given. If owned by a firm. com- 
pany, or other unincorporated concern, 
its name and address, as well as those 
each individual member, must be 
given.) 

Business News 
Detroit, Mich 

F. M. Cockrell, Detroit, Mich 

3. That the known __ bondholders, 


rege EF 
George N. Congdon, 
If owned by a 


uuion 


also 


Publishing Company, 


Detroit, | 


holding one per cent | 


mortgagees, and other security holders | 
|owning or holding 1 per cent or more 


of total amount of bonds, mortgages, or 


(other securities are: (If there are none, 
so state.) None. 
4. That the two paragraphs next 


above, giving the names of the owners, 
stockholders, and security holders, if 


any, contain not only the list of stock- | 


holders and security holders as they ap- 
pear upon the books of the company but 
also, in cas where the stockholder or 
security holder appears upon the book: 


of the company as trustee or in any 
other fiduciary relation, the name of the 
person or corporation for whom such 
trustee is acting, is given; also that the 


said two paragraphs contain statements 
embracing affiant’s full knowledge and 
belief as to the circumstances and con 
ditions under which stockholders and 
security holders who do not appear upon 


the books of the company as trustees, 
hold stock and securities in a capacity 
other than that of bona fide owner; and 
this affiant has no reason to believe that 
any other person, association, or corpo 
ration has any interest direct or indirect 
in the said stock, bonds, or cther seé 
curities than a oO tated by him 

5. That the average number of copies 
of each issue of this publication sold o1 
distributed through the mails or othe! 
wise, to paid subscribers during the six 
months preceding the date shown above 
is. (This information is required from 


daily publications only.) 
GEORGE N 


Business 


CONGDON, 
Manage! 


Sworn to and subscribed before me 
this 29th day of September, 1931 

SEAL EMMA L. SHERMAN 

(My commission expires March 30 
1934.) 


OF 
ERS 


LITERATURE 
MANUFACTUR 


Catalogue ulletiz ind other 
teria entl d 
\I icture i d to 
d 1 of trad t 
t 1 t Refrig 1 i 
Westinghouse 
Two direct mail pieces for use by 
dealers have been prepared on West 
inghouse electric refrigerators. 3oth 


pieces are done in color and on the in- 
side carry reproduction of double-page 


magazine advertisements 

One of the pieces is built around econ- 
omy, while the other one deals with 
food protection and savings 


THE CONDENSER 


ADVERTISING RATE fifty cents 


REQUESTS FOR 
INFORMATION 


per line (this column only). 
Readers who can be of assist- SPECIAL RATE if paid in ad- 
ance in furnishing correct answers vance Positions Wanted fifty 
to inquiries, or who can supply words or less, one insertion $2.00, 
additional information, are invited additional words four cents each. 
: 2 D Thrnan serti s $5 ) ‘ iti « 
to address Electric Refrigeration rhree insertion $5.00, additional 
zs ; : words ten cents each. All other 
News, mentioning query number. : 
classifications 


fifty words or less, 


one insertion $3.00, additional 
words six cents each. Three in- 

Spring Clips for Shelves sertions $8.00, additional words 
sixteen cents each. 


Query No. 546—“Will you kindly ad- 
vice us the names and addresses of 
manufacturers of small spring clips for 
refrigerator shelves to prevent vibrat- | 


POSITIONS WANTED 


ing?” | WANTED Position by capable electric re 
F 5 frigeration service, installation and shop 
Quick-Frozen Fruits man. Experienced service manager. Thor 

Query No. 547—"‘We have several cus- | oughly familiar with all types of installa 
tomers who have inquired of us where |tions. Have worked on all popular makes 
they could secure quick-frozen fruits.” | Of machines. Seven years’ experience. Thirty 
|} years of age, married, industrious, depend 


Answer—See director of packers in | 


September REeErFriGERATED Foon News 


able and suber Reasonable salary. Box 371 


ss EQUIPMENT WANTED 


Coin Meters 
| KELVINATOR and Frigidaire parts wancved 


‘Will you furnish us 


Query No. 548 Household and commercial Will purchase 
with the names and addresses of com- | in quantities for cash. Good Housekeeping 
panies manufacturing coin meter at-| Shop, Kingston, Pa 
tachments for electric refrigerators?” | 

Answer—Meterice of America Co., | W < » | . &; l 6 Di . 

Ltd., 300 West Adams St., Chicago. an tec > Sates rector 
, for refrigeration sales by 

Dehydrating Ovens : | | | . 

Query No. 549—"“Please advise us| company who Nas been 


where we can buy a small oven for bak- in business for ten years, 
ing dehydrating compressor bodies ees ace or me Pee 
and coils.” || State complete qualifica- 


tions including detailed 


or 


Answer Despatch Oven Co., 622 
Ninth St R Ss E., Minneapolis, Minn activities for past fiv c 
Refrigeration Schools ‘| years, with references. 
Query No. 550—“Please send me|| Enclose photograph. 
names and addresses of electric refrig a 
eration schools.’ Address Box 362 
Answer—Utilities Engineering Insti Electric Refrigeration News 
tute, 4403 Sheridan Rd., Chicago, and 


National Technical Institute, 4300 Euclid 


Ave., Cleveland land, Ohio, and Electrolux Refriverato: 
Sales Co., 51 East 42nd St., New York 
Refrigerator Cabinets 

Query No. 551-—-“Will you furnish us Refrigerator Manufacturers 
with the names of manufacturers of re Query No What companie 
friverator cabinets?” manufacture electric refrigerators’?” 

Answer— See directory listing on page Answer—See directory on page 14 
14, Sept. 30 issue of ExLectric Rerrickra-| Sept. 30° issue ELECTRIC REFRIGERATION 
TION NEws NEw 

ooks « e é 
Low Side Float Valves Pa "556 =, op igor mi 

Query No. 552—“What concerns man-| with a list of books on mechanical r+ 
ufacture low side float valves?” frigeration” 

Answer—American Radiator Co. Ac- Answer—Household Refrigeration, b 
cessories Division, 5842 Trumbull Ave.,| H. B. Hull, Refrigeration Memoranda 
Detroit; Apex Regulator Co. 508 8S.| by John Levey, and Practical Refrigera 
Third Ave., Marshalltown, Ia., and Alco} tion Engineers Pocket Book by Gard 
Valve Co. 2636 Big Bend Blvd, St.| ner T. Voorghees; all of which are pub 
Louis lished by Nickerson Collins, 435 N 


Waller St 
Principles 


Chicago, I]! 


Patches for Porcelain 
of Mechanica 


Refrigera 


Query No. 553—"What companies Can | tion py H. J. MacIntire: Powers Pract 
furnish porcelain for patching cabinets cal Refrigeration, by L. H. Morrison 
of electric refrigerators and Elementary Mechanical Refrigera 

Answer—A. C. Horn, Horn Building,| tion, by F. E. Mathews; all published 
Long Island City, N. Y., and Tuttle’s| py McGraw-Hill Book Co. 270 Seventl 
Tite-On Cement Co., 4507 Ravenswood | Avy, New York City 
Ave., Chicago 


Refrigerators for Africa 
Query No 554—“What companies 
manufacture domestic refrigerators 


ANSWERS TO BACK QUERIES 


which could be used in Africa where no Query No 20 Where an oT secure 
electricity is available?” Frigidaire service parts other than fron 

Answer—Crosley Radio Corp. 3401 Frigidaire Corp. or from a dealer? 
Colerain Ave., Cincinnati, Ohio; Perfec Answe C. B. Keck, 3898 Parkdal 
tion Stove Co, 7609 Platt Ave Cleve-' Rd, Cl land Height Ohi 
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